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Abstract
The aim of this research is to provide an assessment of five World War I internment sites, including:
1. Their significance in history.
2. Community and local affinity towards remembrance.
3. A sense of place as it relates to destination competiveness
4. The potential challenges of building authentic historical sites as a place of
memorialization in a competitive marketplace.
This paper explores the relationship between remembrance, memorialization, education, and
tourism, with special reference to Canadian World War I internment. The research explores the
historical significance of internment, site authenticity, destination competitiveness, local affinity
towards tourism, the politics of remembrance, and potential strategies to memorialize this time in
Canadian history. Recognizing internment operations existed in 24 camps across Canada, this paper
focuses specifically on five internment sites within Alberta and British Columbia: Banff Cave and
Basin/Castle Mountain, Revelstoke, Mara Lake, Vernon, and Edgewood. Qualitative content
analysis, field studies, and interviews were undertaken to determine the extent of potential interest,
destination, and site competiveness. Today, new structures or barren land reside where the camps
once stood. Destruction of all internment documentation by the Canadian government in 1954 and
the passing of all known internees has created immense obstacles in the re-creation of events,
storytelling, and authentic displays. Therefore, further research was required to examine heritage
site management, alternative exhibition models, and frameworks to assist with the reconstruction of
this historical event. The findings show significant challenges in reconstructing history at a site
with minimal reference to events and without stakeholder support. However, the research did
provide for an opportunity for visitors to experience remembrance both at the site and away from
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the site. The research identified several alternative strategies that can be employed to create
remembrance opportunities and a potential to recreate history through innovative technologies and
media. Accomplishing awareness through traditional means such as wayfinding signage, creation
and distribution of marketing materials which would include brochures, and the identification of
pilgrimage routes
Keywords: Internment operations, internees, World War I, prisoners of war, local affinity, heritage
site authenticity, pilgrimage, exhibition models, and framework

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  6	
  

	
  

Contents
List	
  of	
  Figures ............................................................................................................................................. 8	
  
List	
  of	
  Tables............................................................................................................................................... 8	
  
De#initions............................................................................................................................................................ 11	
  
War	
  Measures	
  Act...............................................................................................................................................................11	
  
Austro-‐Hungarian...............................................................................................................................................................11	
  
Internment.............................................................................................................................................................................11	
  
Redress....................................................................................................................................................................................12	
  
Research	
  Purpose .............................................................................................................................................. 12	
  
Research	
  Aim....................................................................................................................................................... 12	
  
Chapter	
  1:	
  Literature	
  Review..............................................................................................................14	
  
Introduction......................................................................................................................................................... 14	
  
Heritage	
  and	
  Memorial	
  Sites:	
  	
  Setting	
  the	
  Context ................................................................................. 14	
  
Historical	
  Background ..................................................................................................................................... 16	
  
Visitor	
  Motivation.............................................................................................................................................. 21	
  
Site	
  Management	
  and	
  Development............................................................................................................ 25	
  
Sense	
  of	
  Place ...................................................................................................................................................... 35	
  
Local	
  Af)inity	
  Towards	
  Sites........................................................................................................................... 38	
  
Politics	
  of	
  Remembrance ................................................................................................................................ 41	
  
Destination	
  Competiveness............................................................................................................................ 44	
  
Proposed	
  Development	
  Framework	
  and	
  Models.................................................................................... 54	
  
Alternative	
  Strategies	
  for	
  Creating	
  Sites	
  and/or	
  Exhibitions	
  for	
  Memorialization .................... 59	
  
Conclusion	
  of	
  Literature	
  Review .................................................................................................................. 63	
  
Chapter	
  2:	
  Research	
  Methodology ....................................................................................................65	
  
General	
  Approach .............................................................................................................................................. 65	
  
Methodology ........................................................................................................................................................ 66	
  
Data	
  Collection	
  –	
  Field,	
  Interview,	
  Observation,	
  Scholarly.................................................................. 67	
  
Evaluate	
  and	
  Analyze	
  Data ............................................................................................................................. 67	
  
Chapter	
  3:	
  Research	
  Results................................................................................................................69	
  
World	
  War	
  I	
  Internment	
  Redress	
  Efforts................................................................................................... 70	
  
Field	
  Study............................................................................................................................................................ 73	
  
Motivation	
  for	
  Remembrance	
  and	
  Visitation ........................................................................................... 74	
  
Banff	
  Cave	
  and	
  Basin......................................................................................................................................... 76	
  
Sense	
  of	
  Place .......................................................................................................................................................................77	
  
Local	
  Af)inity	
  Towards	
  Sites........................................................................................................................... 78	
  
Politics	
  of	
  Remembrance ................................................................................................................................ 79	
  
Destination	
  Competitiveness......................................................................................................................... 79	
  
Castle	
  Mountain.................................................................................................................................................. 80	
  
Sense	
  of	
  Place ...................................................................................................................................................... 82	
  
Local	
  Af)inity	
  Towards	
  Sites........................................................................................................................... 83	
  
Politics	
  of	
  Remembering ................................................................................................................................. 83	
  
Destination	
  Competiveness............................................................................................................................ 83	
  
Edgewood ............................................................................................................................................................. 84	
  
Sense	
  of	
  Place ...................................................................................................................................................... 86	
  
Local	
  Af)inity	
  Towards	
  Sites........................................................................................................................... 87	
  
Politics	
  of	
  Remembrance ................................................................................................................................ 87	
  

REMEMBERING	
  WWI	
  INTERNMENT	
  
	
  

	
  

	
  7	
  

Destination	
  Competitiveness......................................................................................................................... 88	
  
Highway	
  6	
  &	
  West	
  Koot	
  Route....................................................................................................................... 88	
  
Revelstoke ............................................................................................................................................................ 91	
  
Sense	
  of	
  Place ...................................................................................................................................................... 92	
  
Local	
  Af)inity	
  Towards	
  Sites........................................................................................................................... 93	
  
Politics	
  of	
  Remembrance ................................................................................................................................ 93	
  
Destination	
  Competitiveness......................................................................................................................... 93	
  
Management	
  and	
  Development .................................................................................................................... 94	
  
Discussion	
  and	
  Recommendations .............................................................................................................. 96	
  
Conclusion…………………………………………………………………………………………………………………….……101	
  

References .............................................................................................................................................. 103	
  
Appendix	
  A ............................................................................................................................................. 112	
  
Appendix	
  B ............................................................................................................................................. 118	
  
Appendix	
  C.............................................................................................................................................. 119	
  
Appendix	
  D ............................................................................................................................................. 121	
  
	
  

	
  

	
  
	
  

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  8	
  

	
  
List of Figures
Figure 1. The four realms of an experience......................................................................................................... 33	
  
Figure 2. Proposed present-centered dissonant heritage model.................................................................... 40	
  
Figure 3. Resources for developing tourism........................................................................................................ 46	
  
Figure 4. Determinants of a competitive advantage ......................................................................................... 47	
  
Figure 5. Destination Competiveness and Sustainability................................................................................ 48	
  
Figure 6. Sustainable heritage tourism marketing model................................................................................ 56	
  
Figure 7. Tourism framework and structure model .......................................................................................... 57	
  
Figure 8. Strategic business management model for heritage tourism products..................................... 58	
  
Figure 9. Internment operations Banff Cave and Basin 1914-1920 ............................................................ 77	
  
Figure 10. The site, which once housed an internment camp........................................................................ 77	
  
Figure 11. Castle Mountain Internment Camp ................................................................................................... 81	
  
Figure 12. Castle Mountain Internment memorial site .................................................................................... 81	
  
Figure 13. Edgewood, BC Internment Camp 1916........................................................................................... 85	
  
Figure 14. Edgewood BC, Baseball Park ............................................................................................................. 86	
  
Figure 15. Internment plaque at entrance to baseball park............................................................................. 86	
  
Figure 16. Prison at the Mount Revelstoke internment camp ...................................................................... 91	
  
Figure 17. Interpretative signage on Mount Revelstoke access road.......................................................... 92	
  
Figure 18. Unveiling for plaque marking the WW1 internment camp....................................................... 92	
  
Figure B1.......................................................................................................................................................................118	
  
Figure C1. .....................................................................................................................................................................120	
  

List of Tables
Table 1. Ukrainian Internment Camps in Canada from 1914-1920............................................................. 19	
  

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  9	
  

	
  

Remembering Canadian World War I Internment: Challenges and Alternatives to Remembrance at
Visited Heritage Sites
In 1917, 6-year-old Mary Manko, along with the rest of her family, was transported by rail
to Spirit Lake Internment Camp in Quebec. Soon after the family’s arrival, her younger sister
Nellie became ill and passed away. Ninety-one years later, Mary, at the age of 97, stood before
Parliament and asked that we as a nation never forget what was done to her and all other World War
I internees; Mary was the last known survivor of the internment operations when she passed away
in 2008. She did not seek an apology or compensation, she asked only that we secure their memory
(Luciuk, 2006).
On the June 26, 1914, the Canadian government enacted the War Measures Act,
precipitating the capture and internment of over 8,500 Austro-Hungarian citizens, the majority of
whom were Ukrainian or of Ukrainian descent. There were also 80,000 Ukrainian citizens at large
who were considered “enemy aliens,” who were tracked and ordered to report into the local
authorities on a regular basis across Canada. The interned prisoners lived in harsh and abusive
conditions where they were subjected to forced labour, often under extremely hazardous conditions.
After World War II had ended, many interned prisoners were paroled and sent to work on farms, in
mines, and on railway gangs, for up to an additional 2 years (Luciuk,1988). In the 1950s, the
Canadian government destroyed most of the formal records in what some see as an attempt to erase
this part of Canada’s history. In 2005, The Canadian Civil Liberties Association held discussions
with the Canadian Government to pass Bill C-331 Internment of Persons of Ukrainian Origins
Recognition Act, which would provide acknowledgement and compensation to the Ukrainian
community. That same year, the Canadian First World War Internment Recognition Fund was
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given $10 million by the Canadian government to provide funding to projects that will
commemorate and recognize those interned between 1914 -1920 (Luciuk, 1988, 2006).
A concerted Ukrainian Canadian redress campaign began in December 1987, recommending
that “the Parliament of Canada officially acknowledge the mistreatment suffered by Ukrainians in
Canada during and after the First World War and that the government undertake negotiations with
the Ukrainian Canadian Committee to redress these injustices” (Luciuk, 1988).
Very little progress was made until August 23, 2005, when the Honorable Paul Martin,
Prime Minister of Canada, affirmed an Agreement in Principle. Bill C-331 Internment of Persons
of Ukrainian Origin Recognition Action received Royal Assent. This agreement premised on the
principles of “no compensation” and “no apology,” however as a first step it was agreed there
would be commemoration and education of Canadians on the historic experience of Ukrainians and
highlight the contributions that the Ukrainian Canadian Community has made to the building of
Canada and the promotion of tolerance. Parliament acknowledges that those events deserve
recognition though public education and the promotion of the shared values of multiculturalism,
inclusion and mutual respect. The Act may be cited as the Internment of Persons of Ukrainian
Origin Recognition Act (Luciuk, 2006).
Considerable time, effort, and financial support have been provided to academics and
stakeholders to commemorate the Ukrainian and Austro European internees and their families.
However, according to the Canadian First World War Internment Recognition Fund (CFWWIRF)
there are still many obstacles that inhibit the ability to tell this story. Further investigation and
research needs to be completed that will seek to provide strategies and resources required for
educating and memorializing these events in Canadian history.
As a person of Ukrainian descent I find this topic of significant personal interest. Through
multiple research approaches I will recommend strategies that, if implemented, will create
awareness, education, commemoration and memorialization opportunities to the public on behalf of
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the CFWWIRF. The recommendations will be researched and presented with specific
concentration on tourism development models and methodologies.

Definitions
To provide clarity of terms and references within this paper it is necessary to define specific
terminologies referenced within this research paper.
War Measures Act
The Canadian Parliament passed the War Measures Act in 1914 to address emergency
situations arising from World War I. This Act allowed the government to take control of property
and civil rights in order to achieve peace, order, and necessary government operations. The Act
protects the government from any civil claims that may arise concerning violations against the
Canadian Bill of Rights (Tenofsky, 1989).
Austro-Hungarian
The Austro-Hungarian Empire was comprised of 49 million people linked by common
language and monetary unions, and occupying the Austrian lands of Galicia and Bukovina. In
1921, the break-up of the Empire was completed, with populations and land reverting to the nations
of Czechoslovakia, Poland, Romania, Serbia, Croatia, Yugoslavia, Austria and Hungary. For the
purposes of this paper, Austro-Hungarians refer to those people who originate from the countries
identified above (De Ménil & Maurel, 1994).
Internment
For the purposes of this paper, we define internment from the perspective of Ukrainian and
Austro-Hungarian imprisonment during World War I. In a general sense, internment is described as
the organized control and restriction of a person or group of people in physically bounded spaces;
spaces bound by fear or threats of violence where people may be subjected to forced labour and
slavery (Moshenska & Myers, 2011).
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Redress
In its simplest form, redress is the recognition of “structural due process,” that provides an
individual or a group of individuals to seek defendant-friendly remedies of wrong doings subjected
to an individual or group of individuals by a government or political group (Goldberg, 2005).

Research Purpose
To remember World War I Ukrainian and other European prisoner of war Internment
operations and the challenges towards building visited heritage sites. Further to this, the study
sought to identify and inform decision-making regarding remembrance on behalf of the CFWWIRF
and stakeholders interested in creating places, spaces, and opportunities for memorialization.
Research Aim
The aim of this research is to provide an assessment of five World War I internment sites,
including:
1.

Their significance in history

2. Community and local affinity towards remembrance
3. A sense of place as it relates to destination competiveness
4. The potential challenges of building authentic historical sites as a place of
memorialization in a competitive marketplace
Research Objectives:
To accomplish the aim of assessing five World War I internment sites as places of
memorialization, it is necessary to state research objectives that will guide process. Research
objectives are set and created to address specific information requirements of the overall research
(J. Ritchie & Spencer, 2002) The four main research objectives for this paper are outlined below.
Objective #1. Through the utilization of multiple research methodologies, define the
historical significance of World War I Internment operations.
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Objective #2. Analyze five internment sites to determine: sense of place, local affinity
towards sites, existing infrastructure, and destination competitiveness.
Objective #3. Determine to what extent these sites will contribute to the memorialization
and the alternative forces that may be present to forget.
Objective #4. Identify key issues and provide recommendations for constructing places of
remembrance or alternative models for commemoration.
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Chapter 1: Literature Review
Introduction
This chapter provides significant research gathered though an extensive review of relevant
literature addressing strategies to minimize challenges and provide alternatives to create visited
heritage sites of internment. The information gathered will provide context for a multi-strategy
approach demonstrating increased reliability and validity of the research and recommendations.
The literature review begins with contextual historical references to World War I internment
operations in Canada, and then discusses visitor motivation: for whom, and why, should these sites
need to be developed and remembered. The literature review also examines the strategic
development aspects of management, the place itself, and local affinity towards development,
including the politics of remembering. The literature review introduces several frameworks to
assess destination competitiveness and development models specifically addressing the creation of
historical and places of remembrance. The final section will address academic research review of
alternatives strategies for remembrance through exhibition, innovation and technology.
Heritage and Memorial Sites: Setting the Context
Visitors traveling to experience places associated with death, disaster, and atrocity is not a
new trend. For centuries, people have been attracted to sites where there is a direct or indirect
association with death, disaster, or suffering (Stone & Sharpley, 2008). It is society’s seemingly
unending fascination with death and violence, and why this phenomenon has continued to grasp the
attention of so many individuals for centuries, that is of interest to Dark Tourism researchers in
determining management and marketing strategies for these unique tourism sites (Stone, 2008). As
long as people have been able to travel they have been drawn towards sites, attractions, and events
related to human atrocity, death, and violence.
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Of all destination tourist sites, those associated with war or human conflict constitute the
largest single category for tourism (Henderson, 2000). Uzzell (1996) believes visiting war
memorials or sites of conflict can bring deep meaning and significance to the visitor (1996). Often,
visitors to these sites are abnormally quiet and it is not uncommon to witness tourists overwhelmed
with emotion and brought to tears by an authentic, thoughtful experience. Visitation to these sites
may be motivated by family history: a pilgrimage of sorts to one’s ancestors and a justification of
purpose in hopes of understanding why and what lessons can be gleaned from the encounter
(Tarlow, 2005). It has been stated that the experience of an individual when visiting a memorial or
war site conjures up feelings of romanticism, where the visitors may find themselves imagining
what it would be like to fight for a noble cause. A re-enactment of the barbaric actions of
perpetrators and their crimes against humanity may often bring a sense of compassion and/or
disgust. Patriotism may also be a key motivating factor for planning a visitation to war and
memorial sites. Mysticism is another phenomenon that may often grow from tragedy; this sense is
significantly heightened when there is a personal connection to the site or tragedy. An individual
can experience a spiritual draw to areas of tragedy involving conflict over cultural, race, or
nationality issues, which can bring comfort and a transcendent connection between the visitor and
the sufferer (Tarlow, 2005).
Visitors with heritage-based motivations consider themselves to be paying homage on
behalf of others who cannot attend physically. Other motivations were identified as a “sense of
validation” or desire to grasp the enormity of the situation, as tourists feel the need to validate the
tragedies of these sites for themselves and reflect on the scale and magnitude of what has happened
in the past (Dunkley, Morgan, & Westwood, 2011). It is for these theoretical visitor motivations
that we look at education, remembrance, and commemoration of atrocities and heritage sites
through tourism-related principles and methodologies.
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Historical Background
Approximately 10,000 Ukrainians served in the Canadian Army in World War I. Ironically,
at the same time almost as many Ukrainians were being unjustly interned as “enemy aliens”
(Sorobey, 2012) during Canada’s first national internment operations of 1914-1920. After the entry
of Great Britain into the First World War on August 4, 1914, the government of Canada issued an
order which demanded the registration, and in certain cases internment, of aliens of “enemy
nations.” Many Ukrainians found themselves described as enemy aliens as a result. Also known as
Galician and Bukovynian, or as Ruthenians, their ethnic identity has often been misunderstood
(Luciuk, 2006).
At that time 171,000 Ukrainians lived in Canada, settling mostly in the prairies; these
immigrants had generally come to Canada from the Austrian lands of Galicia and Bukovina, as
stated on their citizenship, and could be described as “Austro-Hungarian.” Of these 171,000 people
8,579 citizens, including Poles, Italians, Serbs, Bulgarians, Germans, German-speaking Austrians,
Croats, Romanians, Hungarians, Russians, Jews, Czechs, Slovaks, Armenians and Ottoman Turks
were subject to imprisonment in one of 24 concentration camps (29 sites in total with five dedicated
to “receiving” only) established across Canada; among them were women and children. Of the
8,579 citizens, 3138 were classed as “prisoners of war.” All others were considered civilians and the
majority were of Ukrainian origin (Luciuk, 2006).
Not all Ukrainians were imprisoned; over 80,000 of those not imprisoned were registered as
enemy aliens and required to report to their local police department on a regular basis.
Other POW’s of German nationality were also interned; however, they normally remained
separated from the other internees and were placed into “First Class” operations and housed in more
comfortable camps. Those of Austro-Hungarian nationalities were sent to the Hinterland work sites
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such as Spirit Lake, Quebec, Castle Mountain, Otter Creek, and British Columbia. There they were
required not only to build the camps, but work on roads, land clearing, and railway construction.
Some prisoners were granted parole, only to be sent to private companies for minimal pay rates,
providing these organizations a great advantage during tremendous labour shortages (Luciuk,
1988).
Daily existence in the internment camps was difficult and by some deemed inhumane; they
were denied access to books and newspapers, their personal mail was read and censored, and
prisoners often suffered mistreatment by the guards. During the time of internment operations, 107
internees died and numerous long-term health issues were attributed to their imprisonment, with
General Otter stating, “Insanity was by no means uncommon among the prisoners” (Luciuk, 1988).
Many never quite recovered from the injustice of their treatment. It should also be noted that these
citizens suffered not only physical injustices. When arrested and taken from their homes, whatever
valuables, real estate, monies, or securities they had were confiscated; some assets were returned
upon release, but by today’s standards the equivalent of $1.5 million was kept by the Canadian
government (Luciuk,1988).
In February of 1930 the last of Canada’s Internment Camps was shut down; in June of the same
year, Ottawa completely shut down the Internment Operations Office. Decades later, intelligence
agents noted: “Ukrainian – Canadians are still under handicap resulting from their experiences in
the First World War” (Luciuk,1988).
There was never any doubt about the loyalty of Ukrainian Canadians to Canada and the British
Empire. These citizens joined the Canadian army in record numbers, doing so by misrepresenting
where they had been born or changing their last names to Smith in order to enlist. Mr. Mackie, MP
for Edmonton East, wrote to Prime Minister Borden in October 1918:
To estimate the number of Ukrainians who have enlisted with the Canadian Expeditionary
Forces would be very hard, but it is safe to say these people per population, gave a larger
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percentage of men to the war than certain races in Canada, after having enjoyed the
privileges of British citizenship for a period of a century or more (Luciuk, 1988, p. 23).
While many Ukrainians served with distinction, one Corporal Filip Konowal would go on to win
the Victoria Cross, the highest military distinction conferred by the British Empire (Sorobey, 2012).
The Ukrainian community felt compelled to remind Canada of what they suffered as people
in this country; they appealed to the government to publicly acknowledge the wrongs that were put
upon their community between 1914 and 1920, asking for restitution equivalent to the value of the
monies never returned to those interned. These funds were to be used to provide for various
education, research, and cultural programs to remind all Canadians of the injustices put upon them.
A Ukrainian redress initiative began in December 1987 recommending that:
The Parliament of Canada officially acknowledge the mistreatment suffered
by Ukrainians in Canada during and after the First World War and that the
government undertake negotiations with the Ukrainian Canadian Committee
to redress these injustices. (Luciuk, 1988, p. 28)
Very little progress was made until August 23, 2005, when the Honorable Paul Martin,
Prime Minister of Canada, affirmed an Agreement in Principle. Bill C-331 Internment of Persons
of Ukrainian Origin Recognition Action received Royal Assent. This agreement premised on the
principles of “no compensation” and “no apology”; however, it was agreed there would be
commemoration and education of Canadians on the historic experiences of Ukrainians, it would
highlight the contributions that the Ukrainian Canadian Community has made to build Canada, and
it would promote tolerance. Parliament acknowledges that those events are deserving of
recognition through public education and the promotion of the shared values of multiculturalism,
inclusion, and mutual respect. The Act may be cited as the Internment of Persons of Ukrainian
Origin Recognition Act. Today, there are over 100 plaques placed at significant sites across Canada,
including all 24 of the internment camps, to acknowledge this part of Canada’s dark past and
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hopefully to remind us of the tremendous injustices done, so they may never be repeated.
Collecting exact data has been - and will continue to be - difficult as official archival materials were
destroyed at the National Archives of Canada after World War II, leaving a huge gap in
corroborating historical references.
Table 1
Ukrainian Internment Camps in Canada from 1914-1920

Camp

Province

Opened

Closed

Notes

Amherst
Nova Scotia
Internment Camp

1915-04-17

1919-09-27

Malleable Iron Works

Banff Cave &
Basin Internment Alberta
Camp

1915-07-14

1917-07-15

Dominion Park Building

Beauport
Quebec
Internment Camp

1914-12-28

1916-06-22

The Armory

Brandon
Manitoba
Internment Camp

1914-09-22

1916-07-29

Exhibition Building

Castle Mountain
Alberta
Internment Camp

1915-07-13

1917-07-15

Tent Camp (Spring-Fall)

Eaton Internment
Saskatchewan 1918-10-13
Camp

1919-03-21

Railway Siding

Edgewood
British
Internment Camp Columbia

1915-08-19

1916-09-23

Bunk Houses

Fernie Internment British
Camp
Columbia

1915-06-09

1918-10-21

Rented

Field Internment
Camp

1915-09-06

1916-10-23

Bunk Houses

Halifax
Nova Scotia
Internment Camp

1914-09-08

1918-10-03

Halifax Citadel

Jasper Internment
Alberta
Camp

1916-02-08

1916-08-31

Dominion Parks Buildings

Kapuskasing
Ontario
Internment Camp

1914-12-14

1920-02-24

Bunk Houses

Kingston
Ontario
Internment Camp

1914-08-18

1917-11-03

Fort Henry (3)

Lethbridge
Alberta
Internment Camp

1914-09-30

1916-11-07

Exhibition Building

British
Columbia
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Camp

Province

Opened

Closed

Notes

Mara Lake
British
Internment Camp Columbia

1915-06-02

1917-07-29

Tents & Bunk Houses

Monashee
British
Internment Camp Columbia

1915-06-09

1918-10-21

Tents & Bunk Houses

Montreal
Quebec
Internment Camp

1914-08-13

1918-11-30

Immigration Hall

Morrissey
British
Internment Camp Columbia

1915-06-09

1918-10-21

Site leveled

Munson
Alberta
Internment Camp

1918-10-13

1919-03-21

Railway Siding

Nanaimo
British
Internment Camp Columbia

1914-09-20

1915-09-17

Provincial Government Building

Niagara Falls
Ontario
Internment Camp

1915-12-05

1918-08-31

The Armory

Petawawa
Ontario
Internment Camp

1914-12-10

1916-05-08

Militia Camp/Tents

Revelstoke
British
Internment Camp Columbia

1915-09-06

1916-10-23

Bunk Houses

Sault Ste. Marie
Ontario
Internment Camp

1915-01-13

1918-01-29

The Armory

Spirit Lake
Quebec
Internment Camp

1915-01-13

1917-01-28

Bunk Houses

Toronto
Ontario
Internment Camp

1914-12-14

1916-10-02

Stanley Barracks

Valcartier
Quebec
Internment Camp

1915-04-23

1915-10-23

Militia Camp/Tents

Vernon
British
Internment Camp Columbia

1914-09-18

1920-02-20

Provincial Government Building

1914-09-01

1916-07-20

Fort Osborne Barracks
Fort Garry

Winnipeg
Manitoba
(Receiving)
Internment Camp

Note: From Internment Operations in Canada: The Limestone Press, Kingston, Ontario, Canada,
1988, pp. 4-5.
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The second part of this literature review discusses tourism aspects described as necessary
considerations when analyzing prospective development opportunities. The specific methodologies
brought forward in this paper are: visitor motivation, destination management, destination
competitiveness, local affinity towards sites, and exhibition frameworks/models. It should be noted
that there is definite crossover of meaning and action between all tourism methodologies as is
demonstrated throughout this paper. The building of a destination or attraction cannot consider any
one of these aspects in isolation, but must consider these aspects and others as holistic ingredients to
sustainable site development (Ritchie & Crouch, 2003).
Visitor Motivation
As part of the multi-strategy approach, visitor motivation provides context for two critical
aspects: why develop sites of heritage, and who will visit. Relevant data contained in the literature
review regarding the topic of motivation will be extensively considered when exploring
development frameworks and site management, and provide relevant data.
Exploring one’s family history is one of the fastest-growing hobbies and one of the most
searched topics on the Internet. The Royal British Legion research shows that overall, 37% of
people have an interest in family history and a significant proportion of them had visited or were
interested in visiting a war memorial. Tourists to these sites included war veterans, leisure travelers
and students. Evidence demonstrates that there are differences in the type of war heritage visitation
and who can been seen to visit as an act of pilgrimage. These motivations not only seem to be
apparent with first generation relatives, but also with second and third generation relatives. A
visitor may experience pride in knowing they are potentially related to a hero; this brings about a
sense of identity from their experience. (Sharpley & Stone, 2009).
The findings of a survey commissioned by the Royal British Legion, based upon a sample of
1,000 respondents found that:
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•

28% of people had visited a battlefield or war memorial.

•

34% of men and 11% of women said that they were interested in military history.

•

43% of women and 30% of men said that they were interesting in family history.

•

32% of people interested in family history and 46% of people interested in military history.
had visited a battlefield grave or war memorial overseas.

•

5% of men and 4% of women said that they definitely planned to visit an overseas
battlefield (Sharpley & Stone, 2009).
Pilgrimage is one of the earliest forms of tourism and is often associated with death or

atrocities against mankind; having a religious or cultural significance may provide meaning to a
specific group of people. There is considerable evidence to suggest that visitation to sites intended
to maintain memory to these monuments have prevailed. These sites tend to adopt a perspective of
rationality, progress, and historicism, and stress the educative elements (Lennon & Foley, 2000).
Gregory Ashworth and Rudi Hartmann state that tourists are attracted to sites and memorials
of atrocity which have become tourism attractions, whether intended or not.
“Should” is the ultimate justification; this introduces a moral aspect as visitors struggle between
conflicting interpretations, and the sites that commemorate the events (G. Ashworth & Hartmann,
2005).
Atrocity is memorialized in heritage form and for far more important reasons than
commoditization. Literature defines atrocity as:
•

Human perpetrator and a human victim.

•

Perpetrator must be engaged in deliberate, conceived action and the victims must be
innocent - not contributing to their own suffering.

•

Atrocity implies intensity that is extraordinary - unusual seriousness.
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Memorability - an event that is remembered and acknowledged…there is a need for the
event to capture the imagination of others at the time and later (Ashworth & Hartmann,
2005).

Overall, the motivations of visitors are virtually impossible to separate and further complicated
by an overlap of several categories of tourism such as:
1. Special interest.
2. Heritage.
3. Place specific tourism- “what is distinctive about place, what distinctive event happened at
place?” (Ashworth & Hartmann, 2005)
Managers of sites must understand what aspects of atrocity motivate and attract the visitor. “Why
will people come? What is the nature or the story behind the atrocity? Will visitors care?” Visitors
may be motivated by:
•

Curiosity.

•

Empathetic.

•

Horror.

•

Political (G. Ashworth & Hartmann, 2005).

MacCannell takes an alternate, more individualistic approach to visitor motivation towards
sightseeing, stating that visitors are motivated by the following:
•

Desire (awareness, wish).

•

Intent (priority, anticipation).

•

Planning (Outfitting, logistics, cost, expectation, interest).

•

Relevance (vs. irrelevance to the visitor).

•

Create Memory (Complexity-Intensity) (2011).
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Discovering one’s family history has also become a significant motivator for visitation. Heritage
tourism, sometimes referred to as “Diaspora” tourism, provides a unique experience that can be
highly personal to an individual. This tourism seeks to assist the visitor in answering questions
such as, “who am I and where did I come from?” Exploring historical sites can be a life changing
experience for the visitor (Kastarlak & Barber, 2011).
Similar to heritage tourism, nostalgia tourism can be an emotional journey; it is about
celebrating or memorializing an event or events such as exploring sacred lands, following in the
footsteps of prophets, or visiting places where ancestors served during the war.
Nostalgia tourism may be where a traveler seeks to heal from past hurts, blending restorative
and reflexive tourism. Nostalgia can demonstrate a form of deep mourning that can manifest
through grief by pondering the pain of others, and through applying lessons learned to the future.
Nostalgia tourism can be a safe confrontation with past evils (Novelli, 2005). Activities associated
with heritage or nostalgia tourism include: remembering, meeting, celebrating, honouring, and
researching (Kastarlak, 2011).
It should be noted that not all tragic events or sites of atrocity become attractions. Defining a
site as an object, person, or experience that has acquired added value through commercial meaning
is the job of site managers and developers. In reality, it never transforms into an attraction unless it
develops into future economic productivity, driven by visitor motivation and demand. In order for
this niche to develop, the experience must be staged, arranged, contextualized, and thematized.
This means the visitor must be able to see the site in its historical context and grasp its meaning.
Contextualization should always be considered within the story. For example, the World Trade
Centre should be explained within the larger context of terrorism. How the context is presented will
ultimately determine the type of person who will visit. This type of tourism is created with a
message; is it designed to arouse passion, forgiveness, memorialization of actual events, or a
transformation to a new perspective (Novelli, 2005).
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In Poria, Butler, and Airey’s study of motivational differences in visitation to the Wailing
Wall in Israel, it was found that the perception of this site, in relation to each visitor’s own personal
heritage, was most relevant. When questioned about personal motivation, those who desired
emotional connection felt the site was part of their own heritage. If education was the motivation,
the visitor had no associations linked to their own heritage. Of further interest, it was found that
visitors who felt they had an absolute connection to the site were far more likely to revisit. The
study clearly indicated that those who perceive a site as a part of their personal heritage are
motivated emotionally, whereas those motivated by wanting to learn or appreciate other aspects are
less motivated to visit the site. This supports literature which suggests that understanding
motivation must include understanding the relationship between the individual and the site; it is not
so much the attributes of the site itself, but the perceptions of the site that are critical. The study
also supports the idea that visitation has to do with personal characteristics, their views, and the
meanings they attach to different spaces (2003).
Richards (2000) argues that heritage tourism can be defined as either a process or a product.
He further suggests that people embark on heritage tourism motivated by their intrinsic feelings of
nostalgia, social distinction, and the need for an authentic experience (2000).

Site Management and Development
Visitation to historical sites of atrocity or human tragedy is intended to maintain memory.
Evidence suggests that pilgrimage to monuments tends to create a perspective of rationality,
progress, and historicism, and stresses the educative elements (Lennon & Foley, 2000). Memorials
and sites of atrocity, have become tourist attractions, whether intended or not. On the supply side,
developers select sites, create interpretation, and package and promote the venue through deliberate
marketing initiatives. On the demand side, managers work to attract and subsequently influence
visitor behaviour - both before and during the visit.

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  26	
  

	
  
The research in this paper is primarily focused on heritage: specifically, on events or
heritage sites where atrocities against humans occurred. The definition of heritage or atrocity
tourism is both broader and more specific than dark tourism; it can overlap but is not the same.
Regardless of the definition, questions still remain, such as: “Why are tourists attracted by the
suffering of others?” Managers of sites must understand what aspects of atrocity are attractive to
the visitor. They must ask, “Why will people come? What is the reason or the story behind the
historical event? Will visitors care? Is it simple curiosity, or are visitors empathetic, horrified, or
politically driven?” Once motivation is understood, how do managers determine strategic
interpretation of sites? Simpson & Simpson (2010) propose the following strategies:
1. Victim strategy - meeting the needs of those who identify with the victim.
2. Perpetrator strategies – the most common strategy is denial.
a. Denial of occurrence.
b. Denial of seriousness.
c. Allocation of responsibility to elsewhere.
d. Denial of personal responsibility due to duress of the situation, including atrocities
that need to be forgotten or what some might regard as “wrong history.” A common
situation is when the victims or relatives return and remembrance is created of past
events that governments find embarrassing and destructive.
3. Spectator strategies - general lessons, common at interpretive sites. With this strategy there
is a risk to unintentionally offend the victim and/or perpetrator (p.169).
Tourism, being one of the largest global industries, is economically driven; therefore,
management of tourism destinations and specifically designated historical sites find it a necessity to
become sustainable, viable entities. Sustainable tourism is defined as “tourism that can sustain and
maintain local economies without damaging the environment on which it depends” (Butler, 1999).
Therefore, tourism development must be added to enhance the economic opportunities of the
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people, without negatively affecting the existing structure of the economic activity. Experienced
developers must take into account current infrastructure capacity, the local population affinity
towards development, and environmental sensitivities. Developers must also understand that to
ensure long term sustainability, tourism will be competing for resources and as such, tourism may
not be the best or wisest use of resources in locations in the long term (Butler, 1999).
Transformation of historical sites into museums and exhibitions occurs to entertain, teach, or
educate the visitor. Through history and not through design, historical sites have transformed into
areas of visitation; these sites were originally built for one purpose and have since transformed into
a site of attraction e.g., Alcatraz, World Trade Centre. Therefore, development and management of
these sites requires a sophisticated level of business acumen, such as demonstrating profitable yield
management, fulfilling customer expectations, conforming to industry and government regulations,
branding, promotion and marketing strategies (Sharpley & Stone, 2009).
Historical sites sometimes referred to as sacred spaces may have various aspects that draw
the visitor, related not only to the people with whom they are associated, but also to location and
setting, architecture and design, and appearance. Sacred spaces are often set apart by physical
features that separate them from the usual easy-access places, making visitation difficult.
Architecturally they may appear from grand to austere, e.g., unmarked graves, gravestones, or
churchyards. The site may not always necessarily be sacred; there are other kinds of destinations
and provide a sense of foreboding and tragedy (Sharpley & Stone, 2009).
It can be agreed that not all spaces have physical absolute spaces and aura, which is to say
they may have different meanings for different audiences. Space may be defined by four key
attributes:
4. Exists as much in the imagination as it does before the visitors’ eyes.
5. It is socially constructed, and its meaning is produced through the influence of other people
(individuals, groups, or cultures).
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6. It is temporal, a space that does not have a fixed meaning but one which will change over
time.
7. It is attributed, with no intrinsic significance itself - only a subjective one that the individual
chooses, often without much reflection given to it (Sharpley & Stone, 2009, p. 247).
Site managers need to understand the critical bearing of these aspects, as they prompt visitors to ask
questions that may lead to misunderstanding and conflict; these aspects must be anticipated and
managed. Managers must always keep in mind whose imagination is being represented and
consider if it has influenced the social construction of the site (Sharpley & Stone, 2009).
Sather-Wagstaff asks managers to consider the following:
1. Should sites of tragedy or atrocity be managed like any other, in terms of management
practices and activities?
2. To what extent should it be regarded as qualitatively different?
3. If there are differences, what are the management implications?
4. What considerations should there be towards needs and interests of different stakeholders,
constituents and audiences?
Site management must strive to provide continual meaning and existence to the world; words
have powerful effects in the effort of remaking and rearticulating place meaning over time and in
the current physical space. Tourism is one of the key facilitators for experiential encounters with
our past, and therefore enables us to make these sites meaningful and historically relevant.
Historical places of memory play key roles in the makeup of our national and ethnic identities,
providing us with lessons to be learned, and our political principles (Sather-Wagstaff, 2011, p. 117).
In the creation of site interpretation, it is hoped that the experience may enhance visitor
understanding and fulfill the need for greater meaning. Alternatively, interpretation that misleads,
trivializes, or commercializes the event or experience may in fact create a barrier, denying the
opportunity to benefit from the experience (Sather-Wagstaff, 2011).
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Stories and events can change and portray the biases of the author, creating protective
appearances of truthfulness about the full disclosure of past events. Over time, events and
experiences can be selectively remembered or forgotten. As we rely on others’ perceptions of
history, memory and experience, we must be reminded that narratives are created by retained - but
not necessarily recalled - knowledge and memories regarding past events and experiences, gathered
through selective knowledge taken from multiple sources and individual recollections or “as told
to” recollections. “Second-hand” witnessing may not remain authentic or factual (Hine, 1994).
Through the processes of planning, creating, and constructing a historical site, a memorial
landscape, an installation of a monument or establishment of a museum, or the selection design of
exhibits, developers need to consider the authenticity of rebuilding of memorial architecture and/or
the creation of memorial museums to ensure such places are not seen as “themed” environments,
simply for commercial popularity. Many view such themed sites as inauthentic representations:
sites that obscure or trivialize the reality of the past, and lack meaningful cultural or historical
significance (Sather-Wagstaff, 2011).
Managers and interpreters at sites of atrocity or tragedy often maintain a pedagogic purpose.
Past atrocity is used to create empathy with the victims and through that empathy, prove the
repetition of the event less likely. These sites reinforce that lessons drawn from the past are
considered relevant for the present and future. It is important to determine if interpretative
messages are being received by visitors, if visitor behaviour is altered, and if there is any societal
benefit at all (G. Ashworth & Hartmann, 2005).
In order to mitigate dissonance, management must consider the following when creating the
narrative:
•

Contradictory Transmissions - mixed messaging/conflicting interpretation.

•

Failure in Transmission - messages are distorted or not being received at all.

•

Transformed Transmission - messages received are different from those sent.
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•

Obsolete Transmission - language no longer understood or ignored as no longer relevant.

•

Undesirable Transmission - distasteful messages/history that hurts (G. Ashworth &
Hartmann, 2005).

Gregory Ashworth expresses concerns about interpretation and the passage of time. “After a
lapse of time do the sharp events of history become blurred into myth and fierce animosities
become merely quaint marketable folklore. Does atrocity become more difficult to interpret
as personal and family memories fade and events become more distant, inexplicable and
ultimately irrelevant?” (Ashworth & Hartmann, 2005)
There are several distinct types of heritage tourism. Natural heritage has been used to describe
protected landscapes, national parks, and wilderness areas. Cultural heritage describes structural
or material forms such as monuments, historical or architectural remains, and artifacts; it may at
times include immaterial forms such as philosophy, traditions, and art in all their various forms
through literature and folklore.
The largest challenge of combining heritage and tourism rests in the reconstructing of the past
into the present through interpretative methods. This becomes problematic as interpretation
involves placing meaning on past events, cross-cultural sensitivities, and education. Information
should not simply be related to the visitor, but become a vehicle to provoke thought or inspiration.
Fundamental interpretation must relate to something significant, or it will be deemed useless or
sterile. Interpretation is revelation based upon information presented and is in itself an art form,
including the many forms of art, resources, or presentation. The aim of interpretation is not
necessarily to teach, but to provoke thought and inspiration. Interpretation must be holistic in its
form and not provide only a portion of the situation. Managers should not present only one
approach; interpretation offered to different audiences should consider different approaches. Rather
than simply reiterating and regurgitating facts, interpretation should seek to enrich an experience,
ensuring a visitor receives spiritual and emotional meaning by attending. Successful interpreters
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understand that the overall objective of providing greater appreciation, awareness, understanding,
and enjoyment to the visitor requires a range of methods, media, technology, and performance
(Nuryanti, 1996).
The concept of authenticity is of critical significance in the development of heritage tourism.
Authenticity is the aspect that brings two components together: the tourist and the attraction.
Scholars agree that authenticity cannot be specifically defined, due to the multiple and distinct
motivational factors of the visitor. Therefore, authenticity can be described and negotiated as an
experience or perception that an individual places on the specific attraction or site. Researchers
understand that there are two separate issues - tourist experience (authentic experience) and site
structure or objects (emphasis on the original) - associated with authenticity, uniqueness, and the
characteristics of the site or the resource (Apostolakis, 2003).
Heritage attractions are major tourist draws; these sites preserve artifacts, honour history,
immortalize heroes, acknowledge the sacrifices made, and remind us of the inhumanity of humans
to other humans. The location of these sites is determined by historical events and cannot be
changed. However, the historical reference can be moved to locations where they are can be
displayed and accessed by visitors, either as part of an existing exhibition or as the main theme.
Replication of original sites can help to build meaning and memory, however visitors must be
informed they are not visiting the original (Kastarlak & Barber, 2011).
Poria et al. (2003) suggest that the actual perception of something that is authentic may be
influenced by the understanding of what is an authentic, stimulating notion - based on the
individual’s background. It is suggested that the reality of the products or experience is probably
less important than the visitor’s perception of it. It is argued, however, that when managing
historical sites, there are differences between the emotional connection of the tourist and other
attributes. Heritage sites not only need to draw visitors wanting to experience the past, but also
provide a place for entertainment, interaction, or shopping (2003).
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Tunbridge and Ashworth (1996) describe effective management as allowing other voices to
speak to visitors and the local community alike, arguing that the focus in heritage management must
shift from “producers” to “consumers.” They identify three approaches to consider for heritage site
development: an inclusivist approach that seeks to represent all perspectives; a minimalist approach
which seeks to avoid dissonance by developing heritage themes which consider a neutral
interpretation, therefore evading the possible objection of one or another group; and the localization
approach, that promotes or provides an implied acceptance of different heritage messages (1996).
As this paper further explores visitor experience, it is important to investigate what
characteristics managers need to consider in order to deliver an exceptional experience. Economists
have typically combined experience with services; however, experiences are a unique economic
offering, and in the case of tourism, visitors unquestionably demand exceptional experiences. An
exceptional experience occurs when an organization intentionally uses services and goods to engage
individuals in a way that creates a memorable event. Excellent design, marketing, and delivery will
be every bit as crucial for experiences as they are for goods and services. The experience needs to
be considered across two dimensions. The first is customer participation, where at one end of the
spectrum the customer does not participate or affect the performance at all, and at the other end the
customers play key roles in creating the performance or event that creates the experience.
The second dimension describes the relationship that joins customers with the event or
performance. One end of the relationship spectrum lies absorption, and at the other end, immersion.
An example of the second dimension would be people in a grandstand, who absorb the event
beneath and in front of them, while those on the field are immersed in the sights and sounds of the
event.
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Figure 1. The four realms of an experience. This figure illustrates the level of participation (passive
or active) and the kind of connection that unites people with the event (absorption or immersion).
by Pine, B. J., & Gilmore, J. H. (1998). Welcome to the experience economy.

Harvard business review, 76, 97-105.

The richest experiences encompass all four realms, forming a “sweet spot” around the area
where the spectrum converges. Management should therefore consider: “What specific experience
will my site offer?” The more senses an experience engages, the more enjoyable and memorable it
will be for the visitor. Engagement of the senses, authentic presentation, relevant artifacts, media,
and re-enactment are some of the things a visitor expects to encounter when visiting a historical
site. The utilization of the above strategies will help to create a sense of sombre reflection and
enhanced learning or inspiration, as opposed to the feeling of just visiting another tourist attraction
(Pine & Gilmore, 1998, p.102).
The Andersonville Prisoner of War Camp provides an example of a multi-faceted visitor
experience: the tour begins with a 27-minute introduction to the POW story, enabling a powerful
integration into the site. The introduction portrays experiences that were common occurrences at
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the camp and virtually places the visitor into the life of a POW. The visitor is prompted to consider
the following:
•

What does it feel like to be captured?

•

What is the journey to camp like?.

•

How would it feel to be so isolated?.

•

What are the living condition like?.

•

Family and friends left behind, what is happening back home?

•

What would the morale and relationships be like in the camp?

•

Would I ever consider escaping and gaining back my freedom?

Original artifacts, graphics, texts, and audiovisual programs are displayed to convey the POW
story. POW’s personally telling their own story via media and audio sources provides a powerful
voice. Wayside exhibits guide people through the cemetery created as a memorial to all POW’s in
history.
Visitors are encouraged to spend time in the Commemorative Courtyard to reflect on their
experience. All staff and media communication is carefully drafted to present the story so as not to
overwhelm the visitor by drawing conclusions over the obvious controversial topics (G. Ashworth
& Hartmann, 2005).
Similar historic sites such as the Berlin Wall, National Park Services in Honolulu, and
Checkpoint Charlie came to symbolize the ideologies of war. The managers and curators at the
these sites have learned not to take sides: they are extremely careful not to moralize, and relay the
story only from a historical perspective, allowing the visitor the opportunity to draw their own
moral conclusions (Lennon & Foley, 2000).
The above leads us to ask the question: “how do managers determine strategic categories of
policy for interpretation of sites?” Below we will examine three main strategies:
1. Victim strategy - addressing the needs of those that identify with the victim.
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2. Perpetrator strategies - addressing the needs of those who sympathize with the perpetrator;
with this strategy the most common strategy is denial.
a. Denial of occurrence.
b. Denial of seriousness.
c. Blame and allocation of responsibility lies elsewhere.
d. Denial of personal responsibility due to duress of the situation.
In other words, policies towards atrocity need to be forgotten or what some governments
might regard as “wrong history”. In some cases, these strategic policies may include
destroying any surviving artifacts and sites so that heritage cannot later be created. Most
commonly this strategy is politically motivated, but in some instances has come about at the
request or out of respect for the victims. However, the most common situation is when
government may find historical events embarrassing and destructive.
3. Spectator strategies - these strategies are more general lessons, and more common at
interpretive sites. With this strategy, there is a risk of unintentionally offending the victim
and/or perpetrator (G. Ashworth & Hartmann, 2005).

As demonstrated in the literature, motivation for visiting sites of heritage, atrocity or tragedy are
vast and varied, leaving the developer and/or manager with multiple approaches to design and
interpretation. An understanding of visitor motivation to attend or remember sites of internment
will be of immense importance in the creation of an authentic visitor experience and will be a
critical component in the creation of remembrance strategy.

Sense of Place
Literature demonstrates historical sites are not automatically sacred or important simply
because a significant event occurred; they are spaces that are continuously constructed, and
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reconstructed into meaningful places through ongoing human action. Usually thought of as
standing places of official cultural history, museums, monuments and memorial landscapes, these
sites are created by public and related history and memory through immersive human engagement
with the places themselves.

Providing a complementary sense of place to the site or place of

remembrance will become an important supporting characteristic of the authentic experience for the
visitor.
The social production of place is the historical and political/economic formation of a
specific physical environment, whereas the social construction and consumption of place is the
process of applying meaning to a site through individuals’ use of memories and images (SatherWagstaff, 2011). Site development includes planning and constructing a commemorative
memorial, a monument, or the construction of a museum. Social consumption encompasses the
various ways in which the public engages through experiential encounters using senses: sight,
smell, touch, and hearing. Consumption also includes acts of ‘taking,’ such as photography,
purchasing objects, and leaving physical traces of self at the site.

Social consumption includes the

way in which people remember their place-based experience, therefore constructing meaning. It is
critical that site designers and managers understand social consumption and how it relates to
building a place of meaning and importance (Sather-Wagstaff, 2011).
Meaning-making is a performative process whereby people and places are transformed and
meaning and memory are created. In the creation process of production and construction,
performance and consumption, the tourist plays a key role. Some researchers believe in building
the tourists’ experience, consumptions, and commodification; but in doing so, the site becomes
superficial and potentially degenerative to the authentic place. Urry (1992) suggests that the
tourist’s gaze is passive, in that it is a process of consuming sites without giving much thought to
the actual construction. Urry further claims that places can be physically consumed in a negative
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manner - when what people understand to be significant about a place is, over time, devoured or
exhausted by use (1992).
It can be argued that heritage saved or authentically reproduced is no less transformed than
that of one deliberately manipulated. The past reality that is created is simply not “out there,” but
rather, “back there.” Sather-Wagstaff asks the question: “if there is nothing there to visually
consume, why visit? An example of this can be found when studying the site of the Twin Towers:
the site is virtually empty. The explanation for this is that tourists actually do far more than
passively sightsee: they explore, experience, and mark their presence in this memoryscape,
engaging in performative activities that encompass all the senses, not just vision. Marking places
and presence are a part of the process of making places historically relevant and meaningful.
Marking of place, commemorative folk assemblages and selling of souvenirs are intentionally
arranged displays of material culture that are created for viewing by the public themselves. These
symbolic elements often arise in response to emotional or connectiveness of site (Sather-Wagstaff,
2011).
There is an absolute distinction between image and perception; not even the most vivid
image can ever be mistaken for a faint perception. In perception, there is always infinitely more
than what we see; tourists project their own limits and meaning into sites, utilizing all senses and
creating their own perceptions in the absence of imagery. MacCannell goes so far as to say the only
way several observers will ever see the same fact in the same way is if they do not actually see it,
but think they see it the way they have been told to see it. Ethics demand that we face the possible
realities of our traumatic past and that no park or building is large enough to contain past human
suffering and sadness. By creating these sacred spaces, tourists are able to take the time to
recognize the immense cost to ourselves and others as a result of our history (2011).
For any landmark, there needs to be a sense of something’s or someone’s or some people’s
proper place. For a place to be proper, it must minimize the landscape and become its own separate
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existence as the beyond of place, stepping into the grey area between subject and other which is the
symbolic. Narratives can bring symbolism into memory and beyond the basic realities of the
physical landscape, “We can discover fragments of ancient civilization in every village and every
field” (MacCannell, 2011, p. 119). Every landscape contains buried memories and we must
recognize the importance of the landscape’s role in the coproduction of life and meaning,
acknowledging those who have gone before us and actually created it (MacCannell, 2011, p. 119).
Jenkins summarizes destination image as “the expression of all our objective knowledge,
impressions, prejudice, imaginations, and emotional thoughts an individual or group might have of
a particular place” (1999, p. 2). It is important to understand the importance of place and images as
these are key influences on a tourists’ travel decision-making and behaviours at a destination, as
well as satisfaction levels and recollection of the experience (Jenkins, 1999, p. 2).
The literature suggests that although image and sense of place at a destination will not
guarantee success, it is highly likely that these criteria will contribute and influence both the
decision-making behaviour of the potential visitor and the level of satisfaction a tourist receives
from visiting the site. Therefore, developers and managers need to give a high level of
consideration to aspects encompassing sense of place, such as perception, imagery, performance
and consumption.
Local Affinity Towards Sites
Reviewed literature recognizes the important role developers have in creating sustainable
heritage environments where the host communities are included and their heritage is highlighted in
a positive way. Such efforts can facilitate a deep sense of place and help to shape the way in which
the residents and stakeholders engage with each other, view the role of the developer, and create
positive attitudes toward visitors and tourists. The proposed recommendations will consider the
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importance of community and stakeholder representation and their level of support towards any
development recommendation.
Studies demonstrate that cultural heritage representations cannot be isolated from the
communities within which they reside. There is a need to connect heritage with multiple
stakeholders, such as ethnic groups, residents, local businesses, and tourists. Specifically, the views
and contributions of local community members are critical to build and manage healthy and
balanced local environments (Waterton, 2005).
Chhabra’s (2012) research examined multiple heritage sites and a cross-section of local
communities to identify public perspectives of heritage and the extent to which they embrace
diverse heritages and create a shared sense of identity, place, and belonging. The aim was to
examine various cultural heritage representations developed by public institutions in the community
and compare them with local perceptions. Chhabra’s framework presented in Figure 2 integrates
various perspectives using a mixed methods approach and seeks to define what encompasses
attributes such as place identity, sense of belonging, and authentic interpretations. Based on this
proposed model, a developer can: (a) define and identify potential for public heritage sites; (b)
recommend a heritage management model based on attributes of the community’s social and
cultural values; (c) determine community levels of satisfaction; (d) assess demand for potential
heritage sites; and (e) develop sites without threatening local community, create tolerance and
acceptance, understand socio-cultural benefits, and engage in strategies to enhance quality of life
and build healthy communities (p. 1703).
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Figure 2. Proposed present-centered dissonant heritage model. This figure illustrates various
perspectives using a mixed methods approach and defines what encompasses destination attributes.
Source: Chhabra, D. (2012). A present-centered dissonant heritage management model. Annals of
Tourism Research, 39(3), 1701-1705.

In creating a place of heritage significance within and addressing a specific community,
questions posed might be: Who is this development actually supposed to benefit? In what way
should a place have an association with a particular community or group? How strong do these
connections have to be? What if the same place has significance for other persons for very different
reasons? It is highly likely that disagreement may arise in situations and when resolving such
matters, the politics of heritage will come into play. In some instances, the recreation or
development of a story for the purposes of tourism does not simply impact the spatial aspect of the
community; through the development process their urban culture and history can also be rewritten.
In an effort to make communities more attractive for visitors, some manipulation or reinvention of
culture and history may be required. Self-image of a city or community is for the most part a
conscious presentation of how members want visitors to perceive them. When part of a
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community’s heritage is destroyed or history is manipulated, part of the soul of the city or
community is gone forever (Simpson & Simpson, 2010).
In the UK, the Draft Planning Policy Statement is explicit in connecting heritage protection with
economic returns from tourism:
The historic environment is central to our cultural heritage. It contributes to our sense of
national, local and community identity, through the memories of events and phases in our
history that it holds. It has aesthetic value and provides local distinctiveness that is so
important to a sense of place. It can help us support the economic development and
regeneration of our communities particularly through leisure and recreation, through all this
it enhances the quality of our daily lives (Syms, 2010, p.141)
As Nuryanti (1996) reminds us, local people interact directly with historical sites on a daily
basis. Developers and managers need to recognize the interdependencies that exist between the
community and the heritage site. For the community, the most important positive benefit may be
economic in the form of increased incomes and job opportunities. However, developers must also
consider the potential negative impacts to community, such as land ownership, competition,
changing lifestyles, overcrowding, parking, and strain on existing utilities and infrastructure
(Nuryanti, 1996).
Politics of Remembrance
If, at the time of liberation, we had been asked; “what would you like to do with these
infected barracks, these wire fences, these rows of toilets, these ovens, these gallows?” I
think that most of us would have answered, “Get rid of everything”…and many prisoners
have confirmed this by personally tearing down the barbed wire, and by setting fire to the
barracks (Lennon & Foley, 2000, p. 46).

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  42	
  

	
  
The review of literature pertaining to the politics of remembrance further suggests the
construction, maintenance, restoration of memorials, museums, sites of tragedy and other dark
spaces around the world shape the politics of historical representation. These spaces are promoted
as presentations of tragedy often for tourism purposes, possessing both significant commemoration
and at times political symbolism of what the stakeholders desire to be represented. It is therefore
prudent to consider political representations from a variety of sources to determine the implications
to development and creation of the authentic story.
These sites have the potential through representation and commemoration to be exploited for
commercial purposes and conveyance of political messages. Sharpley and Stone (2009) raise
questions with respect to who owns, occupies, and controls the city’s spaces? Who has the clearest
claim to the memory or interpretation of an event? Who should tell the story, how should it be told,
and who should determine if the story be told at all? (2009)
Historical events often reflect political purposes and this raises controversial issues, as they
legitimize the point of view of interest groups involved in conserving, managing and organizing
commemorations. Political purposes of some heritage sites is a relevant issue in heritage tourism
research, as it may influence the interpretation of potentially contested events (Irimiás, 2014).
Historical sites often signify critical meaning for those attending; management may be
required to anticipate personal contradiction and conflict towards the hidden meanings or
implications of a place. All spaces, public and sacred, are subject to meanings and the narrative told
about them may be widely accepted, ignored, resisted, or flatly denied. Many of these sensitive
spaces have the potential to conjure up significant emotion; for vested visitors, immense animosity
may occur if others see little or no significance or if meaning has been stifled for political purpose
(Sharpley & Stone, 2009).
The pain and tragedy of others is a growing attraction for many; locations of these events
now figure highly within the global market of attractions. The creation or development of tourism
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spaces where tragedies occurred does not guarantee that the true or telling facts will be included in
the narratives; some people, governments, and cultures have a desire to forget the past. At a
minimum, those who visit expect the destination managers to acknowledge what happened, accept
that the event is in the past, recognize that the event is worthy of memorialization, and acknowledge
that the tragedy was unique and will not be repeated (MacCannell, 2011).
Site managers must keep in mind the need of some stakeholders to forget the past and accept
that the distress, pain, or death was unavoidable; these stakeholders prefer that those memories and
reminders be erased. The idea of creating spaces from historical atrocities in many cases can be
acting against the immediate interest of individuals and their communities, therefore there must be
compelling and convincing explanation that justifies the deliberate act of remembrance of tragedy.
Ashworth (2008) asks, “Why we do it? Who do others encourage us to do it? And in whose interest
is the creation of atrocity heritage?” (p. 231) For the victims, the strategy may lie in strengthening
solidarity with other victims with a clear understanding of why and in whose interest is it to
remember. Some may believe that for the perpetrator, the strategy would be an obvious interest in
avoiding the creation of the site and space; however denial, concealment, blame shift, or apology
might be an appropriate motivation to support creation of a site. For those not directly involved and
not connected with either victims or perpetrators, their strategy may be to prevent the reoccurrence,
inspired by well-meaning. However, the argument against the use of atrocity heritage as prevention
of recurrence is simple: historically, it has not worked (Ashworth, 2008).
The development of these public spaces and the relative location of a memorial is an integral
part of its meaning. These memorial sites illustrate that while the events have already happened, the
political economy of what visitors take away from the site is what creates their interpretation, which
sometimes conflicts with the political interests in the present.
In Dwyer’s research, the largest civil rights memorials are located amid the remains of
business districts and neighborhoods. Although the location of memorials in these places is

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  44	
  

	
  
historically correct, they are not located at more accessible or traditional memorial spaces. Dwyer
questions why civil rights memorials are not included in with other memorials museums and
monuments associated with other major historical events. Questions can be raised as to which
elements of the past are neglected by government, tourist boards, and visitor bureaus, as they
choose what should be promoted in heritage tourism and where investments should be made. The
memorializations of certain events are dominated by politics of memory that highlight some
occurrences while relegating others to invisibility and namelessness. As developers produce
memorial spaces, they choose which elements of the past are to be included and excluded. Despite
their best efforts, meanings of memorials are created in consultation of multiple stakeholders; the
interpretive and social contexts portrayed ensure that debates of meaning will continue to play a
role. There are numerous examples that allude to the conflict between authentic interpretation and
the politically sensitive voice that arises when historical discourse enters a tourism development
(Dwyer, 2002, p. 33).
Destination Competiveness
This section of the literature review will introduce several frameworks or models referenced
by industry and academics to determine destination competitiveness, considering holistic and
individual characteristics. Tourism is often seen as a vehicle for conservation of heritage and
inevitably influences what is conserved and how it is conserved. Heritage represents different
meanings for different people, based on their own cultural background values. Many are tangible,
such as architecture, and others are less tangible, relating to emotional, symbolic, and spiritual
meaning of place. Orbasli (2009) states conservation is the process of understanding, safeguarding
and where necessary maintaining, repairing, restoring, and adapting historical property to preserve
its cultural significance. The United Nations Educational, Scientific and Cultural Organization
(UNESCO)in their Operational Guidelines of the World Heritage Convention speaks to the
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protection of historical buildings, authenticity, and integrity of place. But it does not speak of sites
where the original infrastructure does not exist. It is difficult to build a heritage conservation site
with minimal or no infrastructure relating to the site story. Authenticity generally implies the
original matter of a building or structure; attraction to the visitor relies on some physical sense of
place. The historic environment adds considerable value to the overall visitor experience, implying
that heritage tourism and historic building conservation are connected, and potentially ensures a
competitive destination (Orbaslı & Woodward, 2009, p. 316).
Studies have highlighted that the reasons for visiting a war heritage site can vary
significantly; understanding visitor motivation and socio-cultural background is a key factor when
determining whether the destination will in fact be competitive. The rediscovery of cultural roots,
interest in historical events, educational motives, and the opportunity to structure a person’s own
meaning of past enhance heritage tourism popularity. Collective narratives attached to the place
and personal heritage make the visitor’s experience meaningful. The meaning assigned to a place of
heritage visitor perception, along with personal knowledge and familiarity of history is to be
considered by the management of heritage sites (Irimiás, 2014).
A tourism product consists of attractions and facilities that include all types of infrastructure,
natural and human-made assets, and recreational and service activities. An appropriate mix of
quality of facilities and attractions must be present to make it worthwhile for tourists to travel to the
location and receive satisfaction from the tourism experience. Seasonality will also play an
important role in planning the tourism experience, not only for the destination but for access to the
destination (Kastarlak & Barber, 2011).
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Figure 3. Resources for developing tourism. The figure illustrates primary and secondary factors
which need to be considered when developing tourism in a region. by Kastarlak, B. I., & Barber,

B. (2011). Fundamentals of planning and developing tourism. Pearson Higher Ed.
Similarly, King and Pearlman (2009) provide the following implementation factors for
destination development:
•

Funding and capacity.

•

Support of local stakeholders - communities will be more receptive where genuine
community consultation has occurred.

•

Local champions.

•

Stakeholder collaboration.

•

Development capacity.

•

Technical and communication skills.

•

Formalized tourism planning. (King & Pearlman, 2009, p. 420)

Porter’s (2011) Diamond Model acknowledges that the competitive advantage at the
destination level is determined by four key elements; these elements and their interaction with one
another explain how an industry remains innovative and competitive within a localized area. Factor
Conditions are a destination’s basic resources: land, human resources, and capital. Demand
Conditions are what consumers want and are the driving motivators for developers to create a more
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competitive and innovative position. Related Support Sectors refer to the dynamic support systems
that need to be in place at destination. Firm Strategy, Structure and Rivalry; competition is
necessary to foster an environment that promotes innovation and efficiency. Effective competitive
clusters force businesses to reduce costs, improve quality, and develop new markets. Porter’s
additional elements include government attitude and policy, chance, and unplanned events (Porter,
2011, p. 114).

Figure 4. Determinants of a competitive advantage. This figure illustrates four key elements and
their interactions with one another to attain a competitive advantage. by Porter, M. E. (2011).
Competitive advantage of nations: creating and sustaining superior performance. Simon and
Schuster.
Building on Porter’s model, Ritchie and Crouch developed the Destination Competitiveness
& Sustainability model adding one additional component: Destination, Policy, Planning and
Development. Supporting factors and resources are the foundation of a competitive destination.
Core attractors and resources are what drive tourists to visit a destination. If these are not accessible
or if the community is unable or unwilling to build the necessary services, this will significantly
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impact the ability to attract tourists. All destinations require a solid base and infrastructure to
support visitors. If the foundation is inadequate, the site might fail catastrophically. Ritchie and
Crouch provide a model of destination competitiveness that identifies six supporting factors and
resources to be deliberated when considering development. First, infrastructure and its impact
regarding competitiveness needs to be analysed. Second, accessibility should be considered: how
easy or difficult is it for the tourist to get to the destination? The next consideration is facilitating
supporting resources that enable the industry to thrive, such as human resources, experience,
knowledge, and financial availability. An additional factor is hospitality: are visitors welcomed by
the host community? The fifth factor is enterprise: does the community foster entrepreneurialism
and enterprise? The final consideration is political: does the government support tourism
development and if so, is the support adequate for development? (Ritchie & Crouch, 2003)

Figure 5. Destination Competiveness and Sustainability. This figure demonstrates the six
supporting factors and resources to be considered for destination competitiveness. by Ritchie, J. B.,
& Crouch, G. I. (2003). The competitive destination: A sustainable tourism perspective. Cabi.
Infrastructure is comprised of two groups:
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1. General infrastructure: facilities, systems and services, transportation, safety, water,
utilities, phone systems, medical, banks, schools, etc. (Government)
2. Super Infrastructure: retail, restaurants, gas and vehicle maintenance services, etc. (Private
sector)
Destination competiveness is a function of both. Providing infrastructure is key, however
quality of infrastructure is of utmost importance.

Visitors must also be concerned with issues

regarding reliability, efficiency, safety, cleanliness, and language. In essence, tourism organizations
depend upon infrastructure for their businesses to operate in a destination both efficiently and
effectively (Ritchie & Crouch, 2003, p. 132).
Accessibility is the ease or difficulty a visitor encounters in travelling to the destination.
This includes formal and informal barriers to the space and the community’s willingness or lack
thereof to accommodate visitors. Marketing to a targeted market may serve to attract a specific
group and discourage others. It is important for developers to understand how demand is helped or
hindered by potential constraints to access (Ritchie & Crouch, 2003, p. 134).
Destinations need to consider and measure the Facilitating Resources of human knowledge and
financial capital resources that may be required to support the development of the destination.
Tourism requires diverse human resources; however, contrary to popular belief, there is little
specialization for skills required. There are jobs that are entry level, requiring minimal experience
and expertise. However, to be competitive the destination needs to provide superior and
unforgettable experiences to the visitor: experiences perceived by the tourist as intangible. In many
areas, finding human resources is not the issue; however, finding employees who have appropriate
skills and customer-centred attitudes will be a critical component of destination competitiveness.
Access to relevant and necessary educational opportunities to train employees for specific skill sets
or attributes is also a key concern to ensure competitiveness (Ritchie & Crouch, 2003, p. 136).

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  50	
  

	
  
Mixed financial performance within the tourism industry has created a heightened sense of
caution to investors and financial institutions. A destination and industry that demonstrates positive
financial returns will ultimately attract greater financial interest. Information and forecasting results
may provide investors with a level of comfort, but the research must be solid and confidently
articulated (Ritchie & Crouch, 2003, p. 138).
Destinations must encourage their communities to be hospitable to visitors, conveying a
relentlessly friendly and courteous attitude. Very few destinations can claim that their friendliness
and spirit of hospitality is exceptional. However, extraordinarily welcoming and friendly
destinations do see a higher level of competitiveness. Exceptional customer service leaves an
indelible impression on the visitor; alternatively, poor levels of customer service create a negative
indelible impression. Hospitality matters and is hugely impactful to destination competitiveness
(Ritchie & Crouch, 2003, p. 139).
Fundamental to tourism development is small business; these enterprises can have immense
economic impact on the destination. Competitive destinations consist of multiple suppliers
providing unique merchandise and services to the visitor. Interdependence ensures cooperation and
support through marketing and management efforts. Small enterprises that focus on a specialized
segment are becoming more and more appealing to the travel consumer. Product diversification,
and innovative services and experiences assist a destination in attracting more diverse visitors, and
continuing to be innovative will bring repeat business to the area. Abundant ancillary services
within the destination - restaurants, automotive services, etc. - is a large attractor for visitors.
Diversity can be implemented into the market to overcome and minimize seasonality through
innovative and unique product offerings. Whistler is a great example of diversification and unique
experiences that combat seasonality. Entry	
  barriers	
  are	
  low	
  for	
  small	
  businesses;	
  therefore,	
  risk	
  
is	
  extremely	
  high	
  as	
  in	
  many	
  cases	
  few	
  restrictions	
  to	
  operate	
  exist,	
  leading	
  to	
  an	
  abundance	
  
of	
  owners	
  lacking	
  entrepreneurial	
  experience. Owners often are not financially savvy and
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become so involved in the operational aspect that innovation and diversification is often missed;
thus, the business fails, impacting the overall competitiveness of the destination (Ritchie & Crouch,
2003, p. 141).
Tourism has had difficulty getting the attention of government to recognize the importance of
this industry; this can have devastating effects on the economic situation of the area. Without
contributions in the form of employment, taxes, grants, infrastructure, and marketing cooperation in
raising the profile of the area, the destination will struggle to create and maintain competitiveness.
In order for a destination to be or to become competitive, government needs to wholly participate in
the areas of infrastructure, access, and promotion (Ritchie & Crouch, 2003, p. 142).
Ritchie and Crouch’s Tourism Destination Competitiveness (TDC) model built upon Michael
Porter’s 1990 framework of the “Diamond of National Competiveness” referred to features or
“drivers” of competitiveness – “demand” conditions (J. B. Ritchie & Crouch, 2003). Enright and
Newton (2004) argue that a proper understanding of destination competitiveness requires the
inclusion of such factors that affect the competitiveness to firms and other organizations involved in
producing the tourism product (p. 778). Therefore, Enright and Newton added additional factors of
competitiveness to both Porter’s and Ritchie and Crouch’s factors to obtain a more quantitative
measure of competitiveness. They provided what they believe is a far more comprehensive picture
of a destination’s competitiveness when combining an analysis of traditional tourism attractors with
business-related factors from other general models of competitiveness (Enright & Newton, 2004, p.
778). Enright and Newton (2004) refer to visitor research completed in Hong Kong that indicates
these tourism attractors in order of importance:
1.
2.
3.
4.
5.
6.
7.

Safety.
Cuisine.
Dedicated tourism attractions.
Visual appeal.
Well-known landmarks.
Nightlife.
Different culture.
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8. Special events.
9. Interesting festivals.
10. Local way of life.
11. Interesting architecture.
12. Climate.
13. Notable history.
14. Museums and galleries.
15. Music and performance.
Business Related attractors in order of importance include:
1.
2.
3.
4.
5.
6.
7.
8.

Political stability.
Good retail sector.
Staff skills.
Geographic location.
High quality accommodation.
Support from related businesses.
Technology.
Other infrastructure. (Enright & Newton, 2004, p. 780)

Visitation will depend on the relationship between tourist preferences and perceived
offerings. A destination’s product must develop in a way that matches the growing customer
preferences, if the destination is to create or maintain competitiveness. Heritage of a destination, its
history, customs, architectural design, cuisine, culture, music, etc. provide compelling attraction for
the perspective visitor.
A destinations location, particularly from major centres or other attractions, has much to do
with its ability to attract visitors. These demand factors assume specific importance in determining
destination competitiveness, understanding that a destination may be competitive for one group of
visitors but not for another, depending on their motivations for travel (Dwyer & Kim, 2003).
Indicators of Destination Competiveness framework developed by Dwyer and Kim (2003)
provide a set of indicators comprising of three main elements of tourism: demand-awareness,
perception and preferences. No single model could list all of the dimensions of competitiveness or
associated indicators. Dwyer and Kim list only main dimensions and indicators. Some indicators
have both hard and soft elements of competitiveness. Their model is intended to serve as a
framework for determining the competitiveness of an entire country as a tourism destination,
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therefore relevance for smaller centres and destinations may be limited (Dwyer & Kim, 2003).
However, Dwyer and Kim concur with other researchers that in order to achieve competitive
advantage for tourism, any destination must ensure that its overall attractiveness, and the tourist
experience, is superior to that of the many alternative destinations open to potential visitors. There
is no unique set of competitiveness indicators that apply to all destinations; it should be understood
that elements to determine destination competitiveness may employ any number of indicators as
measurements (Dwyer & Kim, 2003).
The very existence of tourism depends on the availability and perceived importance of
resources at the destination. The supply side of tourism is divided into three elements: tourismoriented products (accommodation, food service, transportation, tour operators), resident oriented
products (hospitals, bookstores, recreation, and other tourist products), and background tourism
elements (natural, socio-cultural and man-made attractions). Research has demonstrated that
destination attractiveness is a function of the resource base (attraction) and demand (those who are
attracted). The tourist product, in summary, is comprised of attractions, services, and
infrastructures. The Demand Driven approach is based on the assumption that “travel destination
reflects the feelings, beliefs, and opinions that an individual has about a destination’s perceived
ability to provide satisfaction in relation to his or her special vacation needs” (Formica & Uysal,
2006). Together, these elements encompass the total appeal of natural and man-made characteristics
that exist in the areas (Formica & Uysal, 2006).
It should also be noted that tourism - as an aspect of development - strongly depends on
specific regional conditions. Tourism is subject to seasonal changes and although tourism may
positively contribute to the economic bottom-line of the community, this does not automatically
mean that local people benefit from tourism development. A tourism destination must offer a
variety of products and services, which are constantly being adapted and developed. Regions
cannot be competitive where the infrastructure as well as the attitude towards the visitor fails to
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meet the standards expected by the tourists. Neumeier and Pollermann (2014) conclude that when
taking in all aspects of rural tourist development, only a few exceptions present outstandingly
unique tourist draws; for most rural regions, the development of tourism may bring only minor
economic benefit (p. 275).

Proposed Development Framework and Models
The review of literature now moves towards practical applications of development through
the examination of several frameworks and models proposed by literature. Frameworks in their
entirety or portions of proposed models will be considered when analyzing and providing
recommendation regarding sites, places, and exhibitions of remembrance.
Historical sites or sites of heritage are visited in many cases to create meaning, often
referred to as Meaning Making.	
  	
  Through these constructed creations, meanings can be and often are
highly contested. Meaning is transformed into the visitor’s memory through social production,
bringing meaning to the site by the individual’s memory and images of the place. This occurs
through construction - the actual, physical, formal construction of a site, and through consumption in which the visitor engages through experiences such as sight, smell, feel and hearing. Visitors can
often experience the site literally through the taking of photographs, purchasing souvenirs, and
leaving a physical trace of visit.
Commemorative sites play a key role in the construction of ethnic identities, providing
lessons and political ideologies to whose memory and what versions of historical events are being
represented. Finally, it should be noted that meaning can be constructed at any time, through
visitor actions before, during, after the visit (Sather-Wagstaff, 2011).
Today museums and memorial sites increasingly serve a dual purpose: education and
entertainment. The importance of drawing visitors to sites and museums has created transitional
risks and challenges in the collecting and preserving of cultural artifacts. Due to the threat of
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decreased funding opportunities, museums are starting to adopt a profitable business model and
messages delivered to the consumer are being modified and adapted to attract a higher volume of
visitors.
The Sustainable Heritage Tourism Marketing (SHTM) model proposed by Chhabra (2009)
suggests a hypothetical analysis examining existing or proposed marketing strategies to determine if
there are gaps that exist between the revenue building practices of the museum and the actual
purpose of the museum (p. 305). The model considers strategic marketing criteria that include
metrics such as environmental analysis, level of local community involvement, partnership, and
maintaining traditional preservation-based objectives of the museum. The proposed model provides
a holistic framework seeking to balance revenue versus preservation objectives to help museums
and sites create sustainable marketing plans. Responsible use of the product and its surrounding
environment is needed and is specifically addressed by the use of the word “sustainability” when
describing the model. Focusing on the increased visitor presence and resulting pressures on
destination resources, meeting visitor expectations, and managing their impacts are of highest
concern. Based on field studies, Chhabra (2009) identified capacity control as a key issue for
community development. Capacity is defined into six subtypes: physical, economic, perceptual,
social, ecological and political. It is concluded that the limits of growth are socially constructed
(Chhabra, 2009; Saarinen, 2006); ensuring local community involvement and benefits requires
carefully planned negotiation and participation processes. The SHTM model includes elements to
ensure there is local community involvement and tangible conservation and preservation benefits of
heritage assets for the use of future generations. The basis of the SHTM model is to suggest that the
marketing decisions need to be guided by conservation and preservation principles that are the
traditional roles of museums and heritage sites (Chhabra, 2009, p. 313).
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Figure 6. Sustainable heritage tourism marketing model. This figure illustrates the elements
required to ensure community involvement and conservation and preservation of assets. by
Chhabra, D. (2009). Proposing a sustainable marketing framework for heritage tourism. Journal of
Sustainable Tourism, 17(3), 303-320
Lohmann and Kaim (1998) identified five factors, which they believed were prerequisites
for successful tourism development: ability to travel, motivation to travel, attractiveness, amenities
(or facilities), and accessibility (p. 56). When addressing the specific factors related to destination,
attractiveness refers to physical features and may include festivals or events. Amenities are
identified as essential services the tourist requires, such as accommodation and food. Accessibility
refers to transportation, how visitors arrive at the destination, the distance traveled, and the ease of
booking a trip to that specific destination (distribution channels). The assumption is that a
destination has the potential to attract a large number of tourists only when the region has all three
of these characteristics. The structure model developed describes which critical factors determine
whether and how tourism takes place (Lohmann & Kaim, 1999).

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  57	
  

	
  

Figure 7. Tourism framework and structure model. This figure demonstrates which critical factors
are necessary for whether and how tourism takes place. by Lohmann, M., & Kaim, E. (1999).
Weather and holiday destination preferences image, attitude and experience. The Tourist Review,
54(2), 54-64.

Dr. Keith Nurse (2003), who authored the Strategic Business Management Model for
Heritage Tourism Products in the Caribbean, noted there are few barriers to entry into the heritagebased tourism market. He noted that there is an immense risk that the cultural heritage market will
grow faster than demand, creating a real chance of failure. The proposed model provides guidelines
that may mitigate the chance of failure by considering the planning, designing, implementing,
monitoring, and follow-up development strategies described by Nurse. In order to consider
development, it is suggested that these key attributes need to be present:
•

Sites and experience must be known beyond the local community.
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•

Attractions should provide experiences that can be consumed.

•

Interesting and unique sites and experiences must be offered.

•

Attractions need to be robust and manage carrying capacity (Nurse, 2003).
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The model is based on the “Plan, Do, Check, and Act Cycle” (Nurse, 2003) and takes a
holistic approach to quality management, recognizing that quality is a result of the integration of
many different processes. Each component is an essential stage of a strategic approach to business
management, comprising of three critical elements: Leadership, Processes, and Business Results.
Each action relates to one or more of these business elements and the circle demonstrates
continuous feedback that facilitates a process of continuous improvement towards maximizing
quality experiences for the visitor (Nurse, 2003, p. 76).

Figure 8. Strategic business management model for heritage tourism products. This figure
illustrates quality management strategies supporting the three key elements of leadership, processes
and business results. by Nurse,K. (2003). Development of a Strategic Business Management Model
for The Sustainable Development of Heritage Tourism Products in the Caribbean

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  59	
  

	
  
Dynamics of Partnership – The building of collaborative relationships with all stakeholders
who are either directly or indirectly involved, affected, or influenced. This would include residents,
public authorities, financial partners, government, and industry.
Dynamics of Design - Concept development with Partnership to create a situational analysis
and strategic plan, understanding that heritage cannot be artificially produced and developers need
to work with what they have. Asking the fundamental questions: “Is the heritage significant? Is the
heritage distinctive? Is site access adequate? What is the benefit? Is seasonality a factor? Can there
be benefit by clustering?”
Dynamics of Implementation - In this phase, developers need to consider attracting external
financing if necessary and preparing the site or attraction for visitors.
Dynamics of Monitoring - All tourism products evolve over time; therefore, a dedicated
monitoring program is essential in order to react to any issues before they become problems and to
create opportunities for adaptation. This strategic element would include such measures as visitor
numbers, demographics, motivation of visitors, perceived quality and expectations of guests,
employee satisfaction, and environmental impact.
Dynamics of Evaluation and Adjustment - The results of the monitoring phase will result in
lessons learned so that corrections and adjustments can be made. It is this continuous improvement
that causes this model to operate as a loop.
Alternative Strategies for Creating Sites and/or Exhibitions for Memorialization
It may be prudent to consider strategies that do not require development, but focus on
expanding or contributing to existing museums and sites. The final subject for this literature review
studies alternative remembrance strategies - the finding of which will be included within the
recommendation section of this paper.
Considering other media representations, Sharpley and Stone (2009) provide an alternative
strategy by citing the Sport and War Exhibition constructed in the State Library of Victoria
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Melbourne from July – October, 2008 as an example of a travelling exhibition (p. 91). These
travelling exhibitions can be developed as either a stand-alone or concurrent display, focusing on
traditional aspects of historical importance. These exhibits may include photographs, narratives,
and artifacts to support the educational and learning objectives. Talks, special events, festivals,
special programming, games, and guest integration can further support these exhibitions and engage
visitors. Creators and managers should note that as the exhibition is not authentic in physical
location, the interpretation maybe ideologically influenced, conveying broader political messages
beyond the significance of the site, thus risking the distortion of the narrative or diminishing its
authenticity for the visitor (Sharpley & Stone, 2009).
Sather-Wagstaff (2011) considers media alternatives both at and away from tourism sites
and museums, asking the question, “Is ‘armchair tourism’ through visual media consumption a
better alternative to educate and create more realistic authentic experiences of historical
occurrences?” The concern is brought forward that the media alternative may completely disregard
any physical connection to historical relevance and entirely remove the emotional aspect that
connects the visitor with their history and prompts society to engage in discussion and dialogue,
which in turn allows for lessons to be gained (Sather-Wagstaff, 2011, p. 171).
Memorial sites that display artifacts can provide the visitor a snapshot into the victims’
experiences or place visitors into the same experience and circumstances, creating an immersive
“you were there” experience. Further engagement through re-enactment can also be part of the
immersive experience, physically placing the visitor into the story. Critical to the production of
sites and creating places of memory is to separate “history” from “memory.” There may be a need
for clear separation of site, whereby the visitor engages in the presentation of history, and also has a
space for commemoration and reflection. It is important to ensure the sites are created as legitimate
and authentic encounters, avoiding inauthentic, meaningless, and morbid entertainment. Marking
places of history and creating commemorative sites must be meaningful - both individually and
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collectively. Utilizing various visual and physical effects may take the experience far beyond the
visit itself. For the visitor, creating meaning of historical occurrences and extraordinary
experiences can be represented through photography, collections of other relevant material, culture
such as souvenirs, and creative tributes and displays (Sather-Wagstaff, 2011).
For those charged with the designing of memorable experiences, Pine and Gilmore (1998)
identified five key experience-design principles to consider. The first is to create a theme
experience that is concise and compelling (p. 102). The theme must be the basis for all elements
and staged events. The second is to harmonize impressions with positive cues that can be
takeaways for the visitors and affirm the nature of the experience. The third element is to eliminate
negative cues that may diminish, contradict, or distract from the theme. The fourth element is to
provide an opportunity for the guest to acquire memorabilia allowing them to commemorate their
experience. Finally, developers should ensure to engage all five senses; these positive sensory
experiences should support the theme, thus heightening enjoyment. These five elements support the
Four Realms of an Experience, which fall within two spectra: “passive participation,” where the
guest is entertained and educated more through absorption than immersion, and through “active
participation,” where the guest is immersed further through both escapist and esthetic aspects of the
experience, becoming directly involved in creating the experience. It is suggested that the richest
experiences are those that encompass all four realms as shown in Figure 1 (Pine & Gilmore, 1998,
p. 102).
Today, many museums still rely on visual text panels and locked glass cases to provide
information to visitors about museum artifacts, thus providing little opportunity for the visitor to
interact with the materials. Ethnographic studies of public museums and exhibitions have
highlighted the importance of collaborative opportunities, with groups interacting and discussing
artifacts and events with other visitors and museum guides. When museums or exhibitions allow
visitors to physically interact with artifacts and digital materials, satisfaction is significantly
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heightened. These studies further supported the creation of living, stimulating exhibitions where
people explore, question, debate, and reflect on the nature of the collections (Bannon, Benford,
Bowers, & Heath, 2005, p. 62).
To support the idea of interaction and collaborative opportunities, Bannon et al. (2005)
developed the Situating Hybrid Assemblies in Public Environments (SHAPE) project, which
explores the use of various components such as story tents: a mini-immersive environment such as a
sandpit where visitors dig for images related to the display and share and discuss how the images fit
together. At the Hunt Museum in Limerick, Ireland, creators developed interactive computer
technologies within the Study Room and the Room of Opinion, containing interactive exhibits that
enable visitors to explore various details of objects presented. The area was designed to provoke
the visitor’s imagination and to show that there are a variety of interpretations. The SHAPE project
provided interesting insights into the ways new technologies can be developed and combined with
other media to create new and engaging forms of interactive and collaborative experiences within
museums (Bannon et al., 2005, p. 64).
Authenticity in the re-creation of the past is essential to heritage management, and new and
innovative technologies have made this objective increasingly more attainable. New technologies
available to the heritage industry offer a comprehensive reality as a means of innovation for
interpretation. Dueholm and Smed (2014) state that new technologies can be implemented to
strengthen the messaging at heritage sites, while considering authentication processes (p. 286).
Consolidating Augmented Reality AR with Virtual Heritage (VH) is a relatively new
concept to heritage managers and little research has been completed as to the authenticity and
interpretative applications of these innovative technologies. Education has historically been the
core value in interpretation, and entertainment and pleasure is viewed as secondary and mostly
considered incompatible. Interactive storytelling or “edutaining” has become a powerful tool to
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communicate in both an educational and entertaining way, allowing visitors the opportunity to
mentally process information by presenting it in a story scenario. Creating a unique story using
interactive media can function as a way to create an attraction that is hard to imitate or copy,
allowing the exhibition to stand out from competition. The larger goal of VH is to recreate history not as dead re-enactments, but as living museums potentially giving the visitors the opportunity to
feel present at significant places and times; AR is the technology that can provide that experience.
VH is especially impactful where virtual restoration is required to support the exhibit, allowing
archaeologists and managers the ability to recreate incomplete or broken real objects, offering
alternative access to sites.
AR is expensive and normally not an application for smaller museum exhibits. AR also requires a
high level of technical skill for manager (Dueholm & Smed, 2014, p. 287).

Conclusion of Literature Review
This chapter reviewed relevant literature that focused on challenges and alternatives to
remembrance at visited heritage sites. Each section gathered literary information, which provides
strategies for the analysis of the research project and will be a key aspect of the multi-strategy
approach. To gain understanding of the historical significance, the literature review first provided
factual data concerning internment operations in Canada during the First World War. Next, the
literature review addressed the areas of visitor motivation, strategic management and development
practices, the importance of sense of place, local affinity towards sites, and the importance of
understanding the politics of remembering. There was also a review of literature pertaining to
destination competitiveness, providing further context for the field study and the overall analysis
and assessment of each of the five sites. The final section of the literature review examines existing
models, frameworks and design applications that will be applied to the analysis portion in whole or
in part to validate findings and observations and provide context for development. This section
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includes engagement strategies besides traditional museum or exhibition designs; these innovative
and technological alternatives will be addressed in the recommendation chapter. The vast amount
of information reviewed and gathered for this literature review will support and guide the field
study and observational methodologies employed to create the recommendations to address the
challenges and alternatives to remembrance at visited heritage sites.
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Chapter 2: Research Methodology
General Approach
This paper specifically addresses the recognition of WWI Internment operations in Canada
and the memorialization of those Austro-Hungarians who were interned from 1914-1920 (Luciuk &
Lubomyr, 1988). This research paper incorporates a “mixed methods” approach or multi-strategy
approach. Bryman (2006) “suggests that multi-strategy research provides such a wealth of data that
researchers discover uses of the ensuing findings that they had not anticipated” (p. 110). The
incorporation of a multi-strategy approach will provide greater validation and reliability of findings,
and will “produce a more complete and comprehensive picture of the topic” (Robson, 2011, p. 167).
This approach is especially effective when studying “real world settings where relevant previous
work maybe sparse” (Robson, 2011, p. 83), such as World War I internment operations within
Canada. A thorough and extensive review of academic literature on dark, thana, cultural, and
heritage tourism sites was undertaken, and key findings and methodologies were discussed.
Historical research through both literature and interviews was conducted to bring awareness to the
subject for contextual purposes. Research reliability will be demonstrated through triangulation and
complementarity of multiple reference and research methods (Bryman, 2006, p. 107); extensive
literature review, subject matter expert interviews, participation at global symposium on the subject
of Canadian internment, field study, personal observations and reflection was undertaken. This
paper specifically focuses on internment operations within Alberta and British Columbia, as the
sampling of sites is a broad representation of other internment sites across Canada and provides a
relevant perspective for potential development. Specific attention was paid to Banff, Castle
Mountain, Revelstoke, Highway 6 and West Koot Route, and Edgewood sites. Banff provides a
comprehensive memorial construct with an exceptional town site and year-round destination appeal,
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Highway 6 and West Koot Route and Revelstoke both attract tourists as a destination but with little
attention paid to internment sites, and Edgewood is a minimal destination attraction with no tourism
infrastructure - it simply displays a plaque where the camp once stood.
Multiple primary research methods and research sources were applied to determine insights
into possible development of memorialization or exhibition as well as site management, visitor
motivation, local affinity for tourism, sense of place, destination competitiveness, politics of
remembrance, and proposed framework models and alternative exhibition strategies.
Methodology
The first stage of research was to gain understanding of the events leading up to, during, and
post internment. Literature research, subject matter expert semi-structured interviews, and
attendance at a 3 day symposium provided in-depth understanding into what has been accomplished
to date, in respect to remembrance and memorialization, what resources are available to remember,
and proposed future projects funded and supported by the CFWWIRF.
The second stage of research involved ethnographic research including field studies,
visitation to towns, cities, and existing memorial sites, and engaging in interviews with community
stakeholders and historians (Robson, 2011). This field study provided observation and reflection
opportunities at actual locations, analysis of transportation alternatives, access to sites and regions,
the taking of photographs, and the documentation of what physical attributes were still intact at the
sites. The sites visited were Banff Cave and Basin, Castle Mountain, Revelstoke, Highway 6 and
West Koot Route, and Edgewood. These sites provided a broad context of place and historical
landmarks. Incorporating aspects of Garfinkel’s ethnomethodology, local historians were
interviewed to determine authenticity and historical significance; community stakeholders were also
consulted on their thoughts regarding affinity for tourism development, the politics of remembering
this aspect of their past, and the relevance of the events to societal interests today (2005). Further
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data research was then undertaken to academically support the findings of the field studies and
interviews. Books, personal diaries, websites, brochures, and news articles were reviewed.
The third stage of research was to investigate alternative methods of remembrance through
visitation to other museums, exhibitions, and historical sites. This data provided alternative
considerations for further exploration to be utilized by potential developers and destination
managers, to construct relevant impactful interpretation and commemorative methods of
memorialization (Robson, 2002).
Data Collection – Field, Interview, Observation, Scholarly
Data collected during field study and exhaustive scholarly research offered comprehensive
insight into the historical significance, sense of place, destination competitiveness, and
interpretation, evidencing what needs to be achieved in order to provide places or pieces of
remembrance.
The research is based on semi-structured qualitative interviews; in addition, other sources of
empirical data have been collected to support the interviews and observations. The structure and
design of the research is therefore underlined by the results of the data collection as well as
proposed theoretical frameworks (Robson, 2002).
Evaluate and Analyze Data
Theories focusing on authenticity, heritage, interpretation, and media have formed the basis
for the exploration, but the data set, pre-study observation, interviews, and historical documents
have helped shape the study and pointed out the direction, which focuses on practical
implementations and illustrations. Because interviews are dominated by references that affect
potential recommendations, these became part of the study, and have subsequently become a
significant part of the analysis.
Flexible vignette responses of individual sites eliciting both historical reflections and present day
representation will form the basis of analysis (Robson, 2002). The assessment model used in the
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analysis is based primarily upon Kastarlak’s “Resources for developing tourism” (See figure 9).
The figure illustrates primary and secondary factors which need to be considered when developing
tourism in a region. Assessing criteria including but not limited to visitor motivation, site and
museum management, sense of place, destination competitiveness, local affinity for tourism, and
politics of remembrance will be included within the analysis. The conclusion will be a culmination
of all data collected, including personal observation, reflection, and assessment. The
recommendations will be extracted from scholarly research, subject matter expert and stakeholder
interviews, and field study observations.
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Chapter 3: Research Results
The aim of this research is to provide an assessment of fiveWorld War I internment sites,
including:
1. Their significance in history.
2. Community and local affinity towards remembrance.
3. A sense of place as it relates to destination competiveness.
4. The potential challenges of building authentic historical sites as a place of memorialization
in a competitive marketplace.
After extensive review of relevant literature, semi-structured interviews with subject matter
experts and stakeholders, immersive field study, and observation, the analysis of the sites will
provide context for the proceeding recommendations and conclusion. The analysis will be
presented in the form of individual site or destination vignettes, with specific and individual
assessment of each. The assessment model used in the analysis is based primarily upon Kastarlak’s
“Resources for developing tourism” (See figure 9). The figure illustrates primary and secondary
factors which need to be considered when developing tourism in a region.
As previously noted, the sites chosen for this research were specifically selected to ensure
they were a valid representation of the twenty-four individual internment camps spread throughout
Canada. Therefore, similar attributes demonstrated for each destination can provide application
assessment strategies at the remaining nineteen internment camps.
Prior to presenting destination research results, it is critical that we understand the historical
reference of internment and if remembrance, education, and memorialization should be considered.
Further, we need to understand what has already been developed as an effort to commemorate those
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interned, their suffering and their contribution to the building of Canada, and if what has been
implemented is deemed sufficient.
World War I Internment Redress Efforts
Historical reference to the events surrounding World War I internment is extremely limited
and for the most part becomes an “as told to by…” scenario. I myself, of Ukrainian descent, had
not been made aware of the internment of my ancestors until it was brought to my attention in the
last semester of my studies. The Canadian government destroyed most records and artifacts of
WWI internment operations in the late 1950s, leaving survivors, family, and researchers very little
concrete evidence to piece together this part of Canadian history (Luciuk, 2006). In 2008, when
the last know internee, Mrs. Mary Manko, passed away, researchers were left with only minimal
literature and data to tell their story. Mary Manko was a young child when she was interned and
provided historical facts from the perspective of a young child. To understand internment from the
perspective of an adult prisoner ordered to work under harsh conditions, historians had to rely on
diaries, daily reports that escaped the destruction by government and recollections of family
members. The stories of adult prisoners were for the most part highly guarded and buried deep
within their own souls, as the embarrassment of disclosure of their imprisonment was not a
welcomed conversation.
The majority of the information I received about the internees and their plight came from a
symposium held in Banff, Alberta, in October of 2014. This gathering of scholars and researchers
had spent the majority of their careers investigating internment operations, scouring through
decades of Canadian archives and following the lives of specific internees either for their own selfinterest or by request of a family member who had brought forward documents for authentication.
Most, if not all, of the presenters and scholars were of Ukrainian or Austro-Hungarian descent and
felt compelled and obligated to expose the atrocities these Canadian citizens endured at the hands of
the Canadian government.
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From this symposium, other reference materials, articles and artifacts were provided to assist
in the research; however, the records are not amassed in one common place and information
gathered for the most part has immense gaps in content and context. Therefore, continued difficulty
arises when attempting to create authentic illustrations of WWI internment, as references and
artifacts are scarce. It is further complicated by the lack of public knowledge and awareness of
these events, which inevitably will be needed to drive demand to engage in remembrance activities.
This holds especially true for those of Ukrainian and Austro-Hungarian descent, let alone the
general public. Leaders of these ethnic communities, organizations, educational institutions, and
the CFWWIRF have done an outstanding job of ensuring the Government of Canada acknowledged
the injustices put upon these citizens and secured endowment funding for redress initiatives. It is
these funds that have supported the placement of one hundred plaques at sites of internment
contribution and memorial, the construction of the Banff Cave and Basin Internment Interpretive
Centre, Spirit Lake Interpretive Centre, memorial statue at Castle Mountain, the restoration of
several cemetery sites, film documentaries, book publishing, and primary scholarly research
(Luciuk, 1988). It is also expected that these funds will be further utilized for resource materials for
Canada’s numerous education boards, libraries, and museums.
Despite the valiant efforts of researchers, historians, and the CFWWIRF to bring awareness
to this piece of Canada’s history, few people I interviewed residing near these historical sites had
any indication or knowledge of internment operations in their area or anywhere in Canada. Many
assumed I was referring to the Japanese internment operations during WWII and were shocked to
learn of WWI internment camps. During my field study, I asked eight separate hosts at visitor
centres in Vernon, Revelstoke, Field, Lumby, Nakusp, and Sicamous (Mara Lake), the question,
“May you please direct me to the WWI internment site in your area?” None of the eight hosts I
asked could provide me with any information or insight into internment operations in their area. I
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followed up with, “Do you know about the WWI internment camps in your area?” Only the host in
Revelstoke had an answer, saying it was “up on a mountain somewhere.”
In the town site of Edgewood, BC, I was fortunate to be introduced to a historian who was
familiar with the internment operations in the area; however, beyond the baseball diamonds, there
was no clear knowledge as to exactly where the camps were located. The historian could provide
me with some context of the prisoner work activities in the area and was hopeful that some sort of
museum construct could be installed in the immediate area. I was also introduced to an author who
had compiled and published a book of photographs that included several pictures of internment
prisoners of war, work camps, and construction sites. The author could not relay historical context
surrounding the pictures as they were taken from a photo album found in a mother’s personal
effects. I was also fortunate to meet with a gentleman from Revelstoke whose family was from the
Edgewood area; he had a particular interest in the internment operations, specifically Filip Konowal
from BC, a decorated WWI hero who received the Victoria Cross for his service to the Canadian
Military efforts. It is interesting that this Ukrainian war hero was being praised for his heroic
contributions, while his own countrymen were being held as prisoners of war in nearby BC camps
(Sorobey, 2012).
Although the story of the Ukrainians and Austro-Hungarian internment during WW1 is not
common knowledge to most Canadians, those who are enlightened seem to be shocked and
interested, wanting to learn more about this episode of Canadian history. This is especially true for
those of Ukrainian and Austro Hungarian heritage; experiencing a sadness or shame that comes
from the ignorance of not knowing this was part of their ancestral story, they ask for more
information and ask specifically how can they find out if their own immediate relatives where held
as prisoners. This nostalgic interest is far more emotional where it is important to connect to
ancestry (Novelli, 2005), seeking to answer the questions of “Who am I?” and “Where did I come
from?” (Kastarlak & Barber, 2011, p. 2) The overall responses or motivations indicate a desire to,
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at a minimum, educate and bring awareness to Canadian WWI internment activities, and beyond
awareness, a desire to create a way to memorialize and remember those citizens who were interned.
Perhaps it is prudent to consider the idea of “necessary” or “should,” based upon guilt or a need for
justification to building of commemorative sites from an ancestral perspective prior to development,
to ensure a wider audience (Ashworth & Hartmann, 2005).
As a person of Ukrainian descent and a researcher, I find it disturbing and sad that we have
not fully incorporated this part of our history into educational curriculum and celebrated the
contributions of those interned. In the harshest of conditions, these internees were forced to build
the majority of our infrastructure in our National Parks across Canada; they built roads, bridges, and
railways to ensure the passage of people and goods across our country. Many lost their land, their
money, and in some cases, their lives. Canadian history has forgotten or chosen not to remember
the immense sacrifices that were made or demanded of these vulnerable people. In an effort to
recognize and remember, the proceeding section will assess five individual internment sites and
seek to recommend alternative models in an effort to create sustainable places and opportunities for
remembrance.
Field Study
As noted previously within this paper, resources and records pertaining to WWI internment
is scarce, and the remnants of infrastructure and exact locations of camps are even more elusive. To
bring context to potential development of tourism sites or sites of remembrance, it was necessary to
physically study areas where these camps once operated. I specifically chose Banff Cave and
Basin, Castle Mountain, Edgewood, Highway 6 and West Koot Route and Revelstoke as subject
locations, in order to provide distinct observations of variable site characteristics and offer
alternative considerations of place, infrastructure, and competitiveness. These sites constitute
relevant sampling and will provide data that may be used to analyze the remaining 18 internment
sites across Canada.
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The observations collected and recorded are presented in separate vignette formats specific
to each location. Each destination site will be discussed and assessed utilizing the same criteria:
sense of place, local affinity towards sites, politics of remembrance, and destination
competitiveness. Photographs will be included to provide historical and present-day context. The
topic of motivation for visitation will be discussed in general; my research demonstrates that
individual motivation and engagement is consistent for all potential developmental initiatives. The
subject of management and development strategies will be discussed at the end of this section,
considering the findings and observations of all five sites.
Motivation for Remembrance and Visitation
Pilgrimage is one the of the earliest forms of tourism and is often associated with death or
atrocities against mankind; having religious or cultural significance can provide meaning to a
specific group of people (Lennon & Foley, 2000). The exploration of one’s family history is an
emerging pastime for many who are searching for clues that will satisfy the questions of “Who am
I?” and “What is my ancestral story?” It is not only first generation relatives seeking these answers
but also second and third generation relatives (Sharpley & Stone, 2009). Of the population I
engaged with throughout the research project, those of Ukrainian or Austro Hungarian descent
expressed an increased interest in creating and developing sites of remembrance, also expressing a
higher likelihood of visitation. There was an underlying eagerness to further investigate whether
relatives had been impacted by internment operations, which demonstrated a potential need for
some type of central registry to confirm the identity and experiences of those interned.
Citizens of Ukrainian descent make up over 1.2 million of our Canadian population
(Carlson, 2014) and a 2006 census determined and additional 75,000 Austro-Hungarian descendants
were reported to be living in Canada (Dreisziger, 2015). Previous research would demonstrate that
this population base would be most likely to participate in some sort of remembrance or
memorialization efforts. However, according to the CFWWIRF the majority of this population
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remain unaware of the internment operations affecting their ancestors during WWI, leading us back
to the critical issue of awareness.
When the Royal British Legion commissioned a survey to determine the likelihood of
visitation to battlefield or war memorial, researchers received 1,000 responses indicating 28% of the
people had visited a war memorial, 32% were interested in family history, and 46% of people
interested in military history had visited an overseas memorial. 4-5% stated they definitely planned
to visit an overseas war memorial or battlefield. These numbers are encouraging and provide
considerable evidence to suggest that visitation to sites intended to memorialize victims and
circumstances of war have prevailed (Lennon & Foley, 2000).
In most cases, the sites visited during the field study have existing unrelated tourism
attractions and activities directed to a variety of visitors. It is difficult to determine if visitors in
destinations who are motivated for other reasons will be further motivated to visit sites of special
interest. The overlying issue remains that the motivations of visitors are virtually impossible to
separate and are further complicated by an overlap of other categories of tourism, such as special
interest, heritage, pilgrimage, and dark tourism. In order to effectively develop a sustainable place
of interest, managers must understand what aspects motivate and attract the visitor. They must ask:
“Why will people come? What is the story that will attract visitors? Will visitors care?” (G.
Ashworth & Hartmann, 2005). It is the last of the questions that resonated with me throughout my
research: do people care, and are there enough people who care for developers to invest in these
sites of memorialization? The research demonstrates we must ask these hard questions prior to
embarking on any development initiatives, to ensure there is substantial motivation for visitors to
attend and engage. Today, there is little documented or demonstrated motivation for visitors to
engage at these sites and it seems to stem back to the question of awareness, which may or may not
inevitably drive demand.

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  76	
  

	
  
Banff Cave and Basin
The town of Banff is located inside the boundaries of Banff National Park, which was
established in 1885. The town site of Banff covers almost four square kilometers with a population
base of 8,421 permanent residents and 965 temporary residents. Banff is a year-round destination,
offering world class skiing, hiking, biking, outdoor adventure, and historical sites. Tourism is the
economic driver, with more than three million visitors experiencing Banff National Park annually
and over half of those visitors enjoying the sites of the town. Banff is governed by a mayor and six
councillors, and highly regulated by the Federal government through Parks Canada (Town of Banff,
“Learn About Banff,” 2015
Banff is home to the Cave and Basin National Historic Site, which includes one of three
national Canadian Internment Exhibits; the others are constructed in Halifax, Nova Scotia and
Kingston, Ontario. The internment exhibit is housed in a dedicated building within the historical
site and was funded by the CFWWIRF and the National Historical Recognition Program.
Controversy arose out of the construction of this site, due to the differing representations desired by
each of the funding bodies and the control of the construction by Parks Canada (personal
communication, June 2014 and October 2014). The conflict experienced through the planning and
development of this exhibit is still seen by the Ukrainian community as further governmental
suppression of the facts and injustice inflicted upon these citizens.
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Figure 9. Internment operations Banff Cave and Basin 1914-1920. Photo courtesy of Whyte
Museum of the Canadian Rockies Banff, Alberta
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  

Figure 10. The site, which once housed an internment camp, now includes the exhibit called Enemy
Aliens, Prisoners of War: Canada’s First World War Internment Operation. Photo courtesy of
Beverley DeSantis’ personal collection.
	
  

Sense of Place
Banff itself as a tourist destination encapsulates an amazing sense of place; the majestic
mountain scenery and the main street atmosphere somehow maintains itself as an authentic piece of
historical relevance. The architecture, signage and infrastructure mixed with old and new provides
visitors with an immersive feel where they can be free to apply their individual constructive
meaning and consumption of images and memory (Sather-Wagstaff, 2011). Banff is considered a
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special place within Canada’s landscape, consumed by over a million global visitors annually.
However, when we direct our focus specifically to the Enemy Aliens exhibit at the historical Cave
and Basin site, the sense of place is somehow diminished. The modern building lies in stark
contrast to the historical buildings on site; from the exterior most believe this building houses
washrooms or administrative services (personal communication, October, 2014). It is only when
one walks up to the non-descript sign on a cement wall that one realizes this is a building housing
an exhibition of immense historical significance.
Through personal observation over a period of two and a half hours, forty-three individuals
walked directly past the building, with no individuals entering the exhibit. Three individuals did
approach the door without entering the exhibit; when approached for comment they believed the
building was a washroom until they read the sign (personal communication, October, 2014).
Further discussions with visitors demonstrated a lack of understanding as to what “Enemy Alien
Prisoner of War and Internment” meant. No visitors approached felt compelled or motivated to
enter the exhibit without further discussion and explanation, and after a brief explanation most were
intrigued by the insight; however, no one entered and only eight stated they would return at another
time.
Local Affinity Towards Sites
The residents of Banff understand the huge economic benefits of tourism and enjoy the
benefits the tourism industry brings to their town. Residents are proud of the historical
representation and are eager to be part of sharing their assets with global visitors. They engage with
visitors, projecting positive attitudes and creating a shared sense of pride, place, and belonging.
Local businesses support the tourism industry by providing complementary services, further
connecting the visitor to the destination (Chhabra, 2012). Destination management planning is
accomplished in such a way that the tourist areas, though plentiful, do not encroach upon those
living in the community to any great extent. Local affinity for the purposes of developing heritage
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sites within the Banff townsite would be welcomed and only seen to add to the already robust
culture that currently exists (personal communication and observation, August, 2014; October,
2014).
Politics of Remembrance
Although the Government of Canada acknowledged and provided funding to support
memorialization and remembrance initiatives, there is still an obvious disconnect on who should tell
the story, how it should be told, and who has the clearest claim to the memory or interpretation of
the event (Sharpley & Stone, 2009). This disconnect is most apparent between Canada’s National
Park bureaucrats and the cultural interest groups - specifically the CFWWIRF board. The
construction of the Cave and Basin exhibition was an example of Park’s reluctance to tell the story
as requested by the CFWWIRF, who wanted the story to reflect the grave injustices these citizens
endured. Alternatively, Parks Canada sought a softer side, so as not to diminish the Park’s
reputation and to mitigate any chance of negative visitor reaction to the Park. Parks Canada deems
the exhibition a satisfactory compromise, while the CFWWIRF feel they sacrificed far too much in
order to get the exhibition completed (personal communication, August, 2014; October, 2014;
November, 2014). It is not unusual that perceptions of the victim versus the perpetrator differ as the
events themselves were brought about due to highly contested events. It is critical, however, to
ensure the sites remain sacred and that the events are subject to individual interpretation and
meaning based on their own personal influences. It is important for both sides to consider that
while the events have already happened, the authentic story and the meaning we derive from
visiting these sites will always include some aspect of political interpretation from either side.
Destination Competitiveness
There is little doubt that Banff is a competitive and attractive destination, as demonstrated
by visitation and economic returns. When assessing competiveness utilizing Kasterlak’s model,
Banff rates extraordinarily high in all areas: natural assets, human-made assets, available labour,
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available capital for investment, expertise, and capability (Kastarlak & Barber, 2011). Rich in
culture, history, and supportive infrastructure, Banff ranks number one amongst Canada’s top
destinations (Newton and Stephens, 2014) The most compelling question, however, is whether the
Cave and Basin Internment exhibition is competitive within the area of Banff town site.
Through observation and field study, the simple answer seems to be unequivocally, no. Out
of forty-three potential visitors, none were seen to enter the exhibition itself. Upon further
investigation, the issue was not conclusive in terms of visitor interest or motivation. The scale of
competitiveness may lie in the prioritization of visitor activities, as Banff offers numerous yearround options for engagement. It may also be a factor contributing to the level of interest in the
subject or simple awareness, which may be addressed through better signage, an open door, and
front-end engagement from interpreters onsite. There is opportunity at this exhibition site for further
investigation and research, as there is already significant investment, existing site infrastructure,
interpretation models, and a successful tourist destination to gain and draw an audience from. An
additional field study at similar sites in both Halifax and Kingston would be beneficial to determine
if visitation and engagement results were consistent.
Castle Mountain
Castle Mountain itself is located within the Banff National Park and can be accessed by
driving along the Bow Valley Parkway, off the TransCanada Highway. For the purposes of this
paper, it must be noted that the internment camp at Castle Mountain was not actually on Castle
Mountain, but provided an amazing view of its castle-like landscape. This internment facility was
the largest facility in the Canadian Rockies, housing several hundred prisoners at any given time.
During its operations, a total of 660 prisoners of war were interned. Recognizing the future of
tourism in the area, the main purpose of the camp was to construct the Banff Highway between
Banff and Lake Louise. The tented camp proved to be insufficient for the harsh conditions and
relocated for the winter months to the Cave and Basin site. Castle Mountain Internment camp was
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closed for good in August, 1917 - but not before internees were forced to cut trees and clear the land
in order to build the tennis courts and golf course at site of the Banff Springs Hotel. (Wikipedia,
“Castle Mountain Internment Camp, 2015).
Today, the site is marked with two interpretive panels and a statue commissioned by the Ukrainian
Canadian Civil Liberties Association.

Figure 11. Castle Mountain Internment Camp, 1915. Photo courtesy of Glenbow-Alberta ArchivesG.W.H. Millican

Figure 12. Castle Mountain Internment memorial site Bow Valley Parkway, Banff National Park
2014. Photo courtesy of Beverley DeSantis’ personal collection.
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Sense of Place
Just a little over 20 kilometers from the Banff town site, along the Bow Valley Parkway, is a
site commemorating the internment operations at Castle Mountain. If tourists do not miss the nondescript little brown sign advising of its existence, visitors will find themselves surrounded by the
magnificent Rocky Mountains and very little else. The statue of a prisoner of war has been erected
with a simple plaque stating, “Why?” Although the memorial is not at the exact internment site,
visitors would get a sense of the isolation and harsh conditions that the prisoners endured. For
myself, it was humbling and sad. There are no markings visible anywhere within the area of the
infrastructure or triple barbed wire fencing that enclosed the site. There are no images of what the
site looked like or of the people who were imprisoned there; this imagery is left completely to the
imagination of the visitor to recreate. The place is so beautiful and majestic that it may be difficult
to imagine the suffering and hardship experienced by the internees. In perception, there is always
infinitely more than what we see; tourists project their own limits and meaning into sites, utilizing
all senses, and creating their own perceptions in the absence of imagery (Sather-Wagstaff, 2011).
The memorial site is only accessible via the Bow Valley Parkway, which is a spectacular
scenic route between Banff and Lake Louise. There is no signage at the entrance to the parkway to
advise travelers of the memorial’s existence; it is an unexpected surprise for those who are unaware
of its existence. The site is almost hidden by trees and could potentially go unnoticed by many
motorists. A limited number of vehicles will leave the Trans-Canada highway to experience this
secondary road. Over the course of two hours, a mere 17 cars out of over 687 exited the TransCanada Highway, to the Bow Valley Parkway. At the memorial site, one car stopped to view it, out
of 14 that continued past. It could be expected that higher volumes during summer season may
bring higher visitation, but it may also be considered that the ratio remains constant. Further
observation throughout the seasons may be prudent to determine visitation.
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Local Affinity Towards Sites
The closest centre to Castle Mountain is Banff, with minimal residents within the immediate
vicinity. The parkway is primarily a tourist route; therefore the assumption made is that affinity,
services, and supporting infrastructure would be the similar to that of the Cave and Basin site.
Politics of Remembering
The Ukrainian Canadian Civil Liberties Association (UCCLA) funded and erected the
Castle Mountain memorial site in 1995. It is interesting to see the different tone within the
interpretive panels at Castle Mountain, in comparison to those at the Cave and Basin. Although
minimal in length, the Castle Mountain interpretive plaques funded by the UCCLA speak to the
vulnerability of these prisoners and the hardships they endured. Relaying their arrival at the camp
in the dark of night, being “marshalled” off the trains, “toiled efforts” and “indignities” suffered.
The interpretive plaques within the Cave and Basin exhibit, overseen by Parks Canada, demonstrate
a much softer tone, with phrases such as: “Captivity affected people around the world, both civilian
and military.” Throughout the world during wartime, “Internees were part of minority groups in the
country” and “often of enemy origin” (personal observation, October, 2014). This use of specific
language at each site speaks to who is managing the development and how the story will be told,
legitimizing the point of view of the interest groups involved. It will be critical for future
developers to consider where and whose influence will speak on behalf of the internment
operations, in an effort to create meaningful narratives that will allow for individuals to reflect and
determine their own opinions.
Destination Competiveness
The Castle Mountain site similar to Banff Cave and Basin competes with other destination
alternatives. Numerous activities such as hiking, skiing, and climbing are the main draws, leaving
these memorial sites as potential second or third alternatives. Kasterlak’s assessment model
confirms the area remains a competitive destination, as there are immense natural assets, sufficient
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human-made assets, labour similar to Banff, and sufficient capital, knowledge, and expertise.
Although the monument does not demand a significant amount of time to experience, the issue
remains: “Why stop at all?”
Edgewood
In August of 1915, an internment camp was opened near Edgewood and in 1916, moved
into the centre of Edgewood. The camp remained open and operational until 1917. About eighty
men, many of them miners from the Crowsnest pass area, were housed in tarp-roofed forestry-style
bunkhouses. The camp was surrounded by wire fences and guarded by armed soldiers. The
internees built the road to the Okanagan through Fire Valley and into Monashee, now referred to as
Highway 6. Prisoners also constructed the trail and a tunnel to the Edgewood Falls. During
operations, two internees died while attempting to escape the camp and are assumed buried in
unmarked graves in the Edgewood Cemetery.
Edgewood is located just 10 kilometres south of Highway 6, near the Needles Cable
Ferry on the Lower Arrow Lake. In 2011, the population was 142 residents, down from 145 in
2006. The land area is approximately two square kilometres, the average person is 55.3 years of
age, and 81% of the population is married (Citydata.com, n.d.). There is no satellite or cell phone
service, no restaurant, no hotel, and only one gas station, which is also the only store to purchase
food and supplies. What makes this area interesting for development is that 275,000 vehicles travel
Highway 6 during the summer months, the majority being motorcyclists. The historic and scenic
sites along Highway 6 and through the Slocan Valley into New Denver offer travelers many unique
experiences, including natural hot springs, ghost towns, historic mines, heritage buildings,
museums, caves, and the WWII Japanese Internment Centre. For hikers, the historic Blackfoot
Trail starts just outside Edgewood and follows trails of pioneer settlers into the Saskatchewan
border.
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The route along Highway 6 in British Columbia leading to the hamlet of Edgewood was
where the majority of my research was based. It was thought that this area provided the contextual
foundation necessary to assess development opportunities in either a new development or existing
attractions commemorating those interned. My original focus was to use Highway 6 and Edgewood
as a beta site for future development or collaborative opportunities in other remote but currently
visited destinations where internment sites had previously existed. I used Edgewood as a test site for
several development and competitive models and frameworks to determine feasibility and
sustainability.

Figure 13. Edgewood, BC Internment Camp 1916. Photo courtesy of US National Archives.
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Figure 14. Edgewood BC, Baseball Park 2014 formally Internment Camp. Photo courtesy of
Beverley DeSantis’ personal collection.
	
  

Figure 15. Internment plaque at entrance to baseball park, Edgewood 2014. Photo courtesy of
Beverley DeSantis’ personal collection.

Sense of Place
There is a feel of history when one drives the 10 kilometres off Highway 6 into the hamlet
of Edgewood; it is almost as if time stood still. Newer buildings mix with the old, and original
homesteads scatter across the pastures; it is an area rich in its own history. A local historian takes
considerable time explaining the past and the hopeful future of this destination. We take a drive out
to the highway and along the river, where she believes the original camp was constructed in 1914
and shortly after moved into Edgewood. The physical environment somehow makes it easy to
envision and brings context to the long-forgotten internment operations. No one living in
Edgewood today was born during internment operations nor has anyone direct information about
the camp, some do however have slight recollections of stories told by their parents and
grandparents. Mostly, they only know about the internment from the plaque that sits at the entrance
to the ball diamonds. For me, the sense of place was strong and could potentially be a place where
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meaning and memory could be created. For any landmark, there needs to be a sense of something’s
or someone’s or some people’s proper place; The combination of the journey to Edgewood, the
authenticity of place, and the people created an extraordinary sense of place.
Local Affinity Towards Sites
It is imperative that developers create sustainable heritage environments where the host
communities are included and their heritage is highlighted in a positive way. There is a need to
connect heritage with multiple stakeholders, including residents and local businesses (Waterton,
2005). During my interviews and discussions with the residents of Edgewood, it became apparent
very quickly that they were in no way interested in any type of development that would attract
“outsiders.” They do not want Internet, cell service, more business development, and certainly
nothing that would encourage people to visit Edgewood and disturb their peace. Any sort of
development, including historical, would not be tolerated nor supported within the area.
I was provided a development plan for a proposed Centre near Edgewood (see appendix)
and directly on Highway 6. Within the proposed Centre, a historical museum would be created to
highlight the rich history of the area, including internment operations. Funding has yet to be
secured and the donation of land was still under negotiation.
Politics of Remembrance
If the Centre were to be constructed and a historical museum to be an integral part of the
Centre, a determination would need to be made on who should tell the story, how it should be told,
and if it should be told at all (Sharpley & Stone, 2009). Edgewood was my first encounter with
stakeholders who had a different view of internment; they expressed their disappointment that the
government has provided funding to support such commemorative initiatives for those who were
interned. It was their perspective that, yes they were interned at camps and made to work, but they
escaped the harsh reality of war. Furthermore, internees were the lucky ones, as many young men
from the surrounding areas went to war and were killed overseas or suffered permanent disabilities.
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These conversations provided a completely different perspective on how they felt the story should
be told, or if it should be told at all (personal communication, September, 2014).
Destination Competitiveness
Is Edgewood a competitive destination as an isolated centre? Yes, there are natural assets
and extremely limited human-made assets, but is there qualified labour resources to support
development? No. Is there capital to invest, in order to build infrastructure and support tourism?
Perhaps, however no one I spoke with was willing to fund or support. Is there the expertise and
knowledge to sustain development? There is limited expertise and capability available.
There are three major obstacles to development of heritage sites within the area of
Edgewood; the most obvious would be the extreme resistance to development within the hamlet of
Edgewood by the residents. Second would be the competitive analysis of the area, although this
may be overcome by expanding the destination to include services from the entire Slocan Valley
area. Finally, to uphold the politics of remembering, more conversations would need to occur
within the area to determine the community support of recognizing internees and the perceived
injustice of internment..
Highway 6 & West Koot Route
Every year more than 275,000 vehicles travel Highway 6 entering from either Vernon,
Revelstoke, Castlegar or Nelson, BC. This route through the Kootneys into the interior of British
Columbia are seemingly separated from the outside world and to experience the entire route
travellers must use ferry services to connect through the highway. This highways is especially
popular with motorcyclists who enjoy the exquisite scenery and the 327 curves between New
Denver and Nelson (personal observation August, 2014). This historic route was originally
inhabited by prospectors, miners and railway workers. The indigenous Sinixt Peoples roamed this
area hunting caribou and fishing its’ shores for Kokanee, embodying the spirit of the explorer. The
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West Koot Route is a two-lane highway passing through spectacular landscape, lakeside villages
and through magnificent mountain passes.
Sense of Place
Similar to the area of Edgewood, this area speaks to historical richness of British
Columbia and the pioneers who established lives in these most remote areas of Canada. The
existing sites, attractions and activities compliment this history and breathtaking scenery allow
visitors an opportunity to engage in a way that is supported by the communities. This a high tourist
area featuring festivals, fishing derby’s, ghost towns, hot springs, rafting, motorcycle rally’s and
interestingly the Nikkei Internment Memorial Centre from WWII (West Koot Route, ‘What’s
Happening, 2013). Along this route historians can visit the location of 6 sites of internment;
Revelstoke, Vernon, Monashee, Mara Lake and Edgewood (2). If desired the trail could be
extended to include Field and Fernie, British Columbia.
Local Affinity Towards Tourism
The tourist board for West Koot Route is very active in engaging and providing support and
education for those in the area interested in creating a more attractive destination. The economy
now is mostly driven by tourism activities and more and more businesses and villages are looking
towards tourism as a sustainable community initiative. Streetscapes are being upgrade and restored
to support the landscape, the development of more infrastructure, trails and activities are a clear
indication of the desire to attract more visitation. During my numerous visits to the area I have
found everyone without exception engaging, helpful and eager to share stories related to their area
and their own history, it is clear most embrace tourism in a positive way. Whether planned or by
chance the route remains authentic without a feel of reconstruction or staged production, the perfect
mix of bringing together the tourist and an exceptional experience.
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Politics of Remembrance
During my study there were no visible indications demonstrating conflict or opposing
concerns about internment, remembrance, heritage or diversity. Perhaps it is the melting pot of
cultures and ideals that make up these communities that fosters this attitude of acceptance, but
tolerance and freedom to express were visibly welcomed and encouraged. If developed as an
Internment Trail, these areas are not overseen by any government agency that would allow the
CFWWIRF the ability to create the story, identity and place.
Destination Competitiveness
The question we now address is “if we do consider expanding our destination to include the
West Koot Route which encompasses Lumby, Cherryville, Naskup, New Denver, Kaslo and the
Slocan Valley would competiveness measure higher?”
Are there abundant natural assets throughout Highway 6 and the West Koot Route? Yes, this
area provides natural beauty and activities for most tourists and outdoor enthusiasts. Is there
human-made assets sufficient to satisfy visitor needs? Yes, there is sufficient accommodation,
restaurants, public infrastructure, gas, and services. In many areas along the route there is Internet,
medical and cell service. Is there a sufficient labour pool? Yes, there seems to be a desire for the
local population to stay in their area to work, without tourism many would be forced to seek work
elsewhere. There may be a shortage of specialized employees in areas of fine dining and
interpretation, however the Chamber of Commerce and tourist boards are addressing hospitality
training to assist with the industry demand. If workers were willing to commute, labor shortage
should not be a factor to development. Is there expertise and capability? In some instances but it
seems the destinations are willing to support learning and education initiatives. Within this highly
promoted and historic tourist route there may lie an opportunity for an Internment Trail that may or
may not include the WWII Nikkei site.
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Revelstoke
Revelstoke has a population base of just over 7,000, plus an additional 550 people living just
outside the town. Revelstoke is located within the Columbia Mountains in the Interior of British
Columbia, 641 kilometres east of Vancouver and 415 kilometres west of Calgary. Situated on the
Columbia River between the Selkirk and Monashee Mountain Ranges, Revelstoke is relatively
isolated when compared to other communities in southern British Columbia. Revelstoke prides
itself on its rich heritage and spectacular scenery.
Visitors to the area can enjoy the many festivities and special events held throughout the
year. Revelstoke has developed a robust year-round tourism sector. Outdoor adventures include
back country hiking, mountain biking, heli-skiing, snowmobiling, downhill skiing, snowboarding,
river rafting, canoeing, and kayaking. The area boasts two national parks and three provincial parks
(City of Revelstoke, 2014).
Mount Revelstoke Internment Camp, constructed halfway up Mount Revelstoke, opened
operations in September 1915, and ran through to December 20 of the same year. Due to harsh
weather conditions and inadequate water supply, the internees were sent to Camp Otter in Yoho
National Park, and the Mount Revelstoke camp was closed (Parks Canada, 2014).

Figure 16. Prison at the Mount Revelstoke internment camp 1915. Photo courtesy of Revelstoke
Museum and Archives.
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Figure 17. Interpretative signage on Mount Revelstoke access road November 2014. Photo courtesy
of Beverley DeSantis’ private collection.

Figure 18. Unveiling for plaque marking the WW1 internment camp on Mount Revelstoke at the
Revelstoke Museum & Archives August 2014. Photo courtesy of Alex Cooper, Revelstoke Times
Review.
Sense of Place
Revelstoke is a historical town located in the Columbia Mountains between Calgary and
Vancouver. The Revelstoke Museum and Archives provides visitors and researchers access to
extensive information on the rich history of the area, by way of exhibition, artifacts, and guest
lecturers. The museum itself is a historical building created for the safekeeping of the area’s
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cultural history, and provides immersive human engagement. The museum, with the town of
Revelstoke as its background, allows visitors to make meaning and create memories through
authentic experiential encounters using all senses. Ongoing human action, signage, infrastructure,
building restoration, and conservation are all part of the planned production of space. This
landscape contains memories of the past and contributes to the role of coproduction, bringing
greater meaning to those who visit.
Local Affinity Towards Sites
Historians and planners have done an exceptional job of creating sustainable heritage
environments where the community is included and their heritage is highlighted in a positive way
(Waterton, 2005). There is demonstrated evidence that there is a direct connection to heritage with
multiple stakeholders, including local businesses, residents, and tourists. As the tourism demand
increases through diverse initiatives, Revelstoke will continue to see the benefits of their high levels
of community engagement.
There is a mutual desire to work more closely with the museum manager and develop
unique displays and exhibition models to create greater awareness of historical events, including the
internment operations in and around the Revelstoke area. This collaboration will provide a
development opportunity with minimal disruption to the local community, by creating engagement
strategies that will provide benefit to both the CFWWIRF and the citizens of Revelstoke.
Politics of Remembrance
There is no evidence of political influence on the ability to tell the story and create
awareness opportunities. The museum currently displays internment plaques and interpretive
narratives pertaining to the historical internment operations.
Destination Competitiveness
Similar to Banff Cave and Basin, Revelstoke is fast becoming an outdoor enthusiast mecca,
attracting worldwide visitors to enjoy this remote destination. Revelstoke does differ from Banff in
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that there are not as many after-hour alternatives that may drive more tourist engagement at
museums and theatre venues. Bus tours regularly make Revelstoke an overnight stop, providing a
wider audience and greater opportunity for museum or exhibition visitation.
Infrastructure and services are well developed within the town of Revelstoke; there are 37
Restaurants, and 17 accommodation options with a combined total of over 1,200 beds. There are 24
campgrounds in the immediate are with a total of 1,000 available campsites (City of Revelstoke,
2014). Visitors to Revelstoke may experience difficulty with access during the winter months, as
heavy snow accumulation and treacherous road conditions may prevent access or perhaps see
visitors stranded in the area for extended periods of time.
Revelstoke has vast natural assets and sufficient human-made assets to support the current
industry. Labour can be somewhat of an issue due to the remote location of the town; the labour
pool can be transient and unreliable. Knowledge and experienced industry talent may also be
limited, due to smaller population and remote location. Due to the expansion and growth
demonstrated through strategic tourism initiatives, capital and investment are not currently a barrier.
There are many competitive advantages to developing or investing in historical sites in areas
such as Revelstoke. Visitation is growing, the community is engaged, there is a sense of place that
complements the historical significance and allows the visitor a greater opportunity to immerse
themselves in the experience, and stakeholders demonstrate support through the expansion and
development of necessary infrastructure.
Management and Development
The final area of analysis speaks to the topic of management and development of historical
sites. The first area of analysis considers strategies related to visitor motivation; although it is
difficult to narrow down specifics, managers and developers need to determine their most likely
motivating factors to address visitors. Managers of sites must understand why people will come,
what their reason is for coming, and if the story is compelling enough to attract people. On the
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demand side, managers must work to attract and influence visitor behaviour, before and during the
visit. Experienced developers must consider current infrastructure capacity, local population
affinity towards development, and environmental sensitivities.
Managers and developers undertaking the task of building awareness of historical sites or
exhibitions related to WWI internment operations must understand how to develop sites of
remembrance in the absence of physical attributes associated with the actual event. Space must be
defined with four key characteristics:
1. It exists as much in the mind and it does before the eyes.
2. It is socially constructed, meaning is produced through the influence of others.
3. Space does not have a fixed meaning and can change over time.
4. It is subjective; the individual chooses meaning and often without much reflection (Sharpley
& Stone, 2009).
It will be particularly important to choose sites that support the internment interpretative
message and lessons to be learned. In the creation of the site interpretation, the goal will be to
enhance visitor understanding and fulfill the need for greater learning (Sather-Wagstaff, 2011).
Visitors will rely on the manager or developer’s disclosure, perception, memory, and experience. It
will be critical to be authentic and factual to relay the internment story to visitors, as sensitivities at
historical sites can become emotional and divisive. It is highly unlikely that a museum or historical
site will be built specifically for the purposes of internment remembrance, therefore strategic and
complementary collaborative opportunities will need to reflect the intended story and should not
distract or conflict with the intended messaging. The largest challenge will be reconstructing of the
past into the present through effective interpretive methods, to provoke thought and inspiration.
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Discussion and Recommendations
This section provides a summary of the project’s research findings, outlining how the
research satisfied the aim of this research in providing an assessment of four World War I
internment sites, including:
1. Their significance in history.
2. Community and local affinity towards remembrance.
3. A sense of place as it relates to destination competiveness.
4. The potential challenges of building authentic historical sites as a place of memorialization
in a competitive marketplace.
The research findings are specific to the CFWWIRF challenges faced in creating widespread
awareness of the injustices put upon Ukrainian and Austro-Hungarian people through WWI
internment operations and provide recognition for the contributions made on behalf of all Canadians
by these imprisoned citizens. The findings are presented by the stated research objectives that
guided this paper.
Objective #1. Through the utilization of multiple research methodologies, define the
historical significance of World War I Internment operations.
To provide context to this research paper, an extensive review of literature, numerous discussions,
and field study was undertaken to determine the significance of internment operations and if those
past events are relevant to Canadians today. It was necessary to ask the questions: “Who will visit?
Why would they visit? and Do they care?” To address the question of “who,” great consideration
was attributed to the area of motivation. What would motivate a person to visit? Scholars agree that
there are multiple motivations for visitation and education, from historical ancestral connections to
simple curiosity - and some simple happen upon the site when they had no prior intention of
engaging. It is critical, for development purposes, to narrow the scope of motivation to enable a
marketing or awareness strategy that will reach those most likely to engage. The research
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demonstrated the most interested and engaged were those of Ukrainian or Austro-Hungarian
descent. The second targeted motivators are those individuals interested in war memorials and
historical battle sites.
Understanding who will visit by understanding motivations should assist with the “why.”
Once the “why” is understood, developing interpretative strategies to meet those needs would be
imperative.
The most significant question throughout this research was, “do they care?” It is difficult to
care when you are unaware; therefore, creating awareness of the events should be the driver of all
future initiatives. So few people had any prior knowledge about WWI internment operations;
therefore difficult to determine motivation and creating meaningful experiences based on those
motivations.
Objective #2. Analyze four internment sites to determine:
1. Sense of place.
2. Local affinity towards sites.
3. Existing infrastructure.
4. Destination competitiveness.
The analysis of the five internment sites provided a clearer approach to future development of
interpreted sites or exhibitions. As the audience is unaware and the topic is complicated, the most
success may be demonstrated in smaller centres or facilities, where the competition within the
destination can be minimized. The Cave and Basin site is competing with a number of other
activities, mostly for outdoor enthusiasts; the fact that the interpretive centre is at a trail head
already sets it up for competition with hikers, bikers, snowshoers, cross country skiers, etc. The
outstanding question remains, will they want to interrupt their excursion to visit an interpretive
centre? Castle Mountain is very remote and signage is poor, but it provides a quick stop for those
curious tourists who take the time. There is value in small interpretative monuments which provide
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a brief overview of the event and may provoke the visitor to investigate further. Destinations such
as Revelstoke, with a complementary sense of place, existing infrastructure, and potentially
supportive collaborative partners may strategically be the most effective way to build awareness to
a wider audience. Edgemont also has potential for successful engagement, however there is no
current infrastructure; therefore, the investment is significant, the community is not supportive for
reasons of disruption and the expressed wish not to remember, and the labour resources may be
problematic. The remote locations of many of the internment sites may experience similar
challenges. It will be critical to objectively investigate destination options and complete the same
analysis prior to implementation or development.
Highway 6 and The West Koot Route provide an interesting dynamic for potential development.
Tourism is an emerging market along an existing trail that highlights both the scenic landscapes and
the historical background of the area. Of all sites examined there may be potential to create an
internment trail which would benefit through the complementary sense of place throughout the
route, the openness and positive affinity towards development and potential cross marketing
opportunities. This may also be combined with the preliminary plans to construct the Inonoasklin
Living Arts Centre on Highway 6 10 kms from Edgewood. There are some basic first step
strategies that can be implemented quite easily to promote awareness and perhaps increase
visitation at interpretive sites and monuments. These include enhanced signage before and at the
destination, visitor centre promotional materials such as brochures, addition of touring information
on the existing CFWWIRF website or the development of a more visitor-friendly site. Investigation
opportunities to include internment site locations, background and historical relevance on
destination websites, and orientation to visitor centre hosts to ensure their awareness and promotion
of the places of interest. It was disheartening to see that Supernaturalbc.com website only lists one
internment camp on their website for all of BC and it is the WWII site in New Denver.

A
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comprehensive marketing and awareness strategy needs to be developed to ensure that efforts and
development are thoughtful and effective.
Objective #3. Determine to what extent these sites will contribute to the memorialization
and the alternative forces that may be present to forget.
All sites have the potential and capability to contribute to the memorialization of internment
operations. At a minimum, visitation to these existing sites will foster further conversation and
create awareness of the subject of WWI internment. However, as mentioned above, with no
supporting mechanisms in place the challenges will be to create mass awareness about Canada’s
internment operations in WWI and then to motivate people to stop, visit and engage. Throughout
my research, observations, and field study, I experienced minimal evidence that would demonstrate
an overall wish to forget the events. The community residents in Edgemont were not necessarily
expecting or wanting to forget; more so, they were not wanting to create further memorialization.
Parks Canada may be seen as a force wishing to forget, but the understanding is clear that this will
not happen; therefore, the compromise met seems to be an attempt at softening events, so as not to
place too dark of a mark on our national park historical story.
Objective #4. Identify key issues and provide recommendations for constructing places
of remembrance or alternative models for commemoration.
The key issues identified were:
•

The destruction of original infrastructure at all internment sites, requiring the creation
of context without physical attributes.

The investigation of alternative exhibition and memorial strategies; success has been demonstrated
by building awareness through interactive innovative temporary exhibitions. These models may be
more costly, however the reach and engagement if designed appropriately and effectively could be
significant, e.g., Titanic exhibition, The Body. By creating these temporary exhibitions with the use
of photography, narratives, immersive activities and special programming the visitor will be
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provided with a snapshot into the victims experience. This type of exhibition allows the historical
events to be experienced without the benefit of infrastructure or original artefacts.
Too many museums and memorials still rely heavily on visual text panels to provide
information to the visitor. To further support the idea of visitor interaction it may be beneficial to
develop displays and exhibitions utilizing the applied SHAPE method the explore the use of a miniimmersive environment. Through the use of innovative technologies it would recommended there
be further investigation into the possibility of creating virtual museums through web technology,
providing marketing and awareness opportunities to a global audience.
•

Development and delivery of enhanced curriculum for inclusion in primary
educational institutions which would foster conversation, debate, and research
opportunities in topics related to internment.

In order to assist with the minimal awareness from the general public to the issue of WWI
internment a greater push towards curriculum integration would be highly beneficial. The
CFWWIRF has funded projects to create curriculum and teacher aids but very few institutions have
promoted this subject. To lobby provincial ministries in charge of education for inclusion into
Canadian history curriculum educate our students and create awareness about this subject. Through
education, the sites, memorials and trails would become more relevant to those visiting and perhaps
encourage planned visitation with more meaning.
•

The need to create promotional and awareness collateral, boost website presence, and
create collaborative partnerships for shared resources.

To create awareness within the tourism industry and to attract greater visitation and contemplation
we must provide avenues that make it easy for visitor centre hosts to guide and recommend. It is
imperative that if sites and routes are created we must reach the visitor at time of planning or at
destination. Through thoughtful development of promotional collateral and a strategic web
presence visitors will be made aware of the sites and become aware of the historical story. Tourism
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is a highly competitive and noisy industry, to gain attention in this arena developers must create
avenues of engagement beginning with active interactions with visitor centres, tour operators and
tourist boards. The site does not have to be an attraction to be promoted, simply defining a
significant event that resonates with the visitor.

Conclusion
The story of Canadian’s WWI internment operations is a significant one and is one I believe
needs to be told and remembered. The people charged with the keeping of this memory have faced
many challenges in their attempt to gain recognition and to a great extent have prevailed. The
infrastructure and the funding to facilitate remembrance have been secured but considerable time
has passed and 100 years later we still struggle to honour those who were vulnerable and
imprisoned. The remnants and contributions of these citizens are demonstrated all across Canada
from Nova Scotia to British Columbia, but the question remains, “how do we motivate individuals
to care and to remember?” I believe the answer lies in building awareness surrounding those events
and in response providing a space where those who are now aware and who care can attend.
There are obstacles to building these spaces and how we go about creating them will be a
considerable challenge. The infrastructure has long been demolished with the exception of the odd
artefact and piece of barbed wire, the internees are all deceased and while alive the prisoners so
ashamed of their imprisonment kept many of the facts to themselves. We are not without resources
however and through creativity and innovativeness we can build compelling memorials by
enhancing promotional efforts to internment sites. To gain a wider audience we can recreate history
through technology and immersive strategies to enhance visitor engagement and allow the internee
story to be told and experienced.
This research did not finish on the same path it started, however the better outcome
prevailed. I created awareness with the minimal interaction I had, it was encouraging the number of
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people found who cared and wanted to know more. We now simply have to use the experience and
knowledge gained to create awareness, build programming and places of remembrance that will
honour those people and ensure our Canadian history does not repeat itself.
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Appendix A
	
  
“CTO” – RECALLING CANADA’S FIRST NATIONAL INTERNMENT OPERATIONS,
1914-1920
ONE HUNDRED PLAQUES RECIPIENT LIST
(as of 3 June 2014)

NOVA SCOTIA

1. Cumberland County Museum and Archives, Amherst, Nova Scotia, B4H 3A7
QUEBEC
2. St Michael’s Ukrainian Catholic Church, 2338 Iberville Street, Montreal, Quebec, H2K 3C6
3. Holy Protection of the Mother of God Ukrainian Catholic Church, Val D’Or,
Quebec, J9P 4A9
4. Christ the King Ukrainian Catholic Church, 201 av Mercier, Rouyn-Noranda, Quebec,
J0Z 1W0
5. Our Lady of Hungary/Notre Dame des Hongrois, 90 rue Guizot Ouest, Montréal,
Quebec, H2P 1L4
6. Ukrainian National Federation – Montreal Branch, 405 Fairmount Street West,
Montreal, Quebec, H2V 2G5
7. Armenian National Committee of Canada, 3401 Olivar-Asselin, Montreal, Quebec, H4J 1L5
8. Ukrainian Youth Association (CYM) – Montreal Branch, 3260 Est rue Beaubien,
Montreal, Quebec, H1X 3C9
NOVA SCOTIA
III. ONTARIO
9. Ukrainian National Federation, 145 Evans Avenue, Toronto, Ontario, M8X 5X8
10. Buduchnist Ukrainian Credit Union, Ottawa branch, 913 Carling Avenue, Ottawa,
Ontario, K1Y 4E3
11. St John the Baptist Ukrainian Catholic Shrine, 952 Green Valley Crescent, Ottawa,
Ontario, K2C 3K7
12. St John the Theologian Ukrainian Catholic Church, 91 Lakeshore Road, St Catharines,
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Ontario, L2N 2T6
13. Holy Eucharist Ukrainian Catholic Church, 515 Broadview Avenue, Toronto, Ontario,
M4K 2N6
1
14. Ukrainian National Federation – West Toronto Branch, 2397A Bloor Street West, Toronto,
Ontario, M6S 1P6
15. St Demetrius Ukrainian Catholic Church,135 La Rose Avenue, Toronto, Ontario, M9P 1A6
16. Ukrainian Catholic Church of the Transfiguration, 131 Victoria Street South, Kitchener,
Ontario, N2G 2B6
17. St Mary’s Ukrainian Catholic Church, 582 Eagle Street North, Cambridge, Ontario, N3H
1C3
18. Sts Vladimir & Olga Ukrainian Catholic Church, 6916 6th Concession North, Amhertsburg,
Ontario, N9V 2Y9
19. “Plast” Ukrainian Youth Association Hall, 516 The Kingsway, Etobicoke, Ontario, M9A
3W6
20. St John the Baptist Ukrainian Catholic Church, 92 Terrace Hill Street, Brantford, Ontario,
N3R 1G3
21. St Vladimir’s Institute, 620 Spadina Avenue, Toronto, Ontario, M5S 2H4
22. St Nicholas Ukrainian Catholic Church, 4 Bellwoods Avenue, Toronto, Ontario,
M6J 2P4
23. St Catherine of Alexandria Catholic Church, 16 Hearn Street, PO Box 28, Bond Head,
Ontario, L0G 1B0
24. Serbian Heritage Museum, 6770 Tecumseh Road East, Windsor, Ontario, N8T 1E6
25. Holy Protection of the Blessed Virgin, 2057 Deer Run Avenue, Burlington, Ontario, L7M
2S1
26. Queen of Peace Croatian Franciscan Centre, 9118 Winston Churchcill Boulevard,
Norval, Ontario, L0P 1K0
27. Holy Cross Croatian Roman Catholic Church, 1883 King Street East, Hamilton,
Ontario, L8K 1V9
28. Croatian National Home, 1925A Barton Street East, Hamilton, Ontario, L8H 2Y7
29. Croatian Parish “Father Kamber” Park, 4605 Mississauga Road, Mississauga, Ontario,
L5M 7C6
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30. Ukrainian National Federation – Hamilton Branch,170 Parkdale Avenue North,
Hamilton, Ontario, L8H 5X2
31. Mount Mary Immaculate Retreat Centre, c/o Knights of Columbus, 95 Goldenview Court,
Waterdown, Ontario, L04 2H4
32. St Joseph’s Ukrainian Catholic Church, 300 River Oaks Boulevard East, Oakville, Ontario,
L6H 5T1
33. Concordia German Canadian Club, 429 Ottawa Street South, Kitchener, Ontario, N2M 3P6
34. League of Ukrainian Canadians, 9 Plastics Avenue, Toronto, Ontario, M8Z 4B6
35. League of Ukrainian Canadians, 482 Horner Avenue, Toronto, Ontario, M8W 2B7
36. St Sophia Ukrainian Orthodox Church, 651 Glen Forrest Boulevard, Waterloo,
Ontario, N2L 4K4
37. Buduchnist Ukrainian Credit Union, 2280 Bloor Street West, Toronto, Ontario,
M6S 1N9
38. Ukrainian Seniors Centre, 30 Notre Dame Avenue, Sudbury, Ontario, P3C 5K2
39. St Mary’s Ukrainian Catholic Church, 293 St George’s Avenue East, Sault Ste Marie,
Ontario, P6B 6E8
40. St Josaphat’s Ukrainian Catholic Cathedral, 143 Franklin Avenue, Toronto, Ontario,
M6P 3Y9
2
41. St Volodymyr’s Ukrainian Orthodox Cathedral, 404 Bathurst Street, Toronto, Ontario, M5T
2S6
42. St Michael’s Ukrainian Catholic Church, 4426 Ontario Street, Beamsville, Ontario, L0R
1B0
43. St Vladimir’s Ukrainian Catholic Church, 39-2 Street, Kirkland Lake, Ontario, P2N 1R4
44. Oshawa City Hall, 50 Centre St. South, Oshawa, Ontario, L1H 3Z7
45. St George’s Ukrainian Orthodox Church, 19 Ontario Street, Grimsby, Ontario,
L3M 3G8
IV. MANITOBA
46. Ukrainian Canadian Foundation of Taras Shevchenko, #202-952 Main Street, Winnipeg,
Manitoba, R2W 3P4
47. Ukrainian Canadian Institute “Prosvita,” 777 Pritchard Avenue, Winnipeg, Manitoba, R2X
0E8
48. St George’s Ukrainian Orthodox Church, 202 Kerr Avenue, Dauphin, Manitoba, R7N 0S2
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49. Ukrainian Orthodox Church of the Holy Ghost, 830 Lorne Avenue, Brandon, Manitoba,
R7A 0T8
50. City of Brandon, 410-9th Street, Brandon, Manitoba, R7A 6A2
51. Ukrainian Connection, 620 9th Street NW, Portage La Prairie, Manitoba, R1N 3H6
52. Holy Trinity Ukrainian Orthodox Metropolitan Cathedral, 1175 Main Street,
Winnipeg, Manitoba, R2W 3S4
53. St Joseph’s Ukrainian Catholic Church, 250 Jefferson Avenue, Winnipeg, Manitoba,
R2V 0M6
54. Sts Vladimir’s and Olga’s Ukrainian Catholic Cathedral, 113 McGregor Street,
Winnipeg, Manitoba, R2V 3S8
55. Holy Eucharist Ukrainian Catholic Church, 505 Watt Street, Winnipeg, Manitoba,
R2K 1K5
56. Holy Resurrection Ukrainian Catholic Church, 801 Jackson Street, Dauphin,
Manitoba, R7N 2N3
57. Blessed Virgin Mary Ukrainian Catholic Church, 965 Boyd Avenue, Winnipeg,
Manitoba, R2X 0Z9
58. St Nicholas Ukrainian Catholic Church, 737 Bannerman Avenue, Winnipeg,
Manitoba, R2X 1J9
59. Immaculate Conception Ukrainian Catholic Church, 26 Park Cove, Cook’s Creek,
West Pine Ridge, Manitoba, R1C 0E5
60. St Michael’s Ukrainian Catholic Church, 400 Day Street, Transcona, Manitoba,
R2C 2Z9
61. St Andrew’s College, University of Manitoba, 29 Dysart Road, Winnipeg, Manitoba,
R3T 2M7
62. Canada’s National Ukrainian Festival, 1550 Main Street South, Box 368, Dauphin,
Manitoba, R7N 2V2
63. Aborg and District Multicultural Heritage Museum, PO Box 4007, Arborg, Manitoba,
R0C 0A0
64. Beausejour- Broken Beau Pioneer Heritage Museum, Box 301, Beausejour, Manitoba,
R0E 0C0
3
V. SASKATCHEWAN

REMEMBERING	
  WWI	
  INTERNMENT	
  

	
  

	
  116	
  

	
  
65. St George’s Ukrainian Catholic Cathedral, 214 Ave M South, Saskatoon, Saskatchewan, S7M
2K466. Our Mother of Perpetual Help Ukrainian Catholic Church, 155 Catherine
Street, Yorkton, Saskatchewan, S3N 0B9
67. Canora Ukrainian Heritage Museum, 215 Main Street, Box 417, Canora, Saskatchewan,
S0A 0L0
68. Ukrainian Museum of Canada, 910 Spadina Crescent East, Saskatoon, Saskatchewan, S7K
3H5
69. German Canadian Concordia Club, 160 Cartwright Street East, Saskatoon, Saskatchewan,
S7T 1B1
70. St Basil’s Ukrainian Catholic Church, 1747 Toronto Street, Regina, Saskatchewan, S4P
1M5
71. Petro Mohyla Institute, 1240 Temperance Street, Saskatoon, Saskatchewan, S7N 0P1
VI. ALBERTA
72. Kule Folklore Centre, c/o 200 Old Arts and Convocation Hall, Department of Modern
Languages and Cultural Studies, University of Alberta, Edmonton, Alberta, T6G 2E6
73. All Saints Ukrainian Orthodox Church, 5402-53 Street, Camrose, Alberta, T4V 1Z7
74. Ukrainian Canadian Museum and Archives, 9543 – 110 Avenue NW, Edmonton,
Alberta, T5H 1H3
75. St Michael the Archangel Ukrainian Orthodox Church, 12104-129 Avenue,
Edmonton, Alberta, T5L 2T8
76. St Olha Ukrainian Catholic Church, 4504- 49 Avenue, Vermilion, Alberta T9X 1P7
77. St Vladimir Ukrainian Orthodox Church, 5146-48 Avenue, Vegreville, Alberta,
T9C 1M6
78. St John’s Institute, 11024-82 Avenue, Edmonton, Alberta, T6G 0T2
79. Holy Trinity Ukrainian Catholic Church, 5701 51 Street, Vegreville, Alberta, T9C 1H8
80. St John’s Ukrainian Orthodox Cathedral 10611 – 110 Avenue, Edmonton, Alberta,
T5H 2Z5
81. Village of Munson, 103 Main Street, Box 10, Munson, Alberta, T0J 2C0,
82. Galt Museum and Archives, 910-4th Avenue South, Lethbridge, Alberta, T1J 0P6
83. Ukrainian Youth (CYM) Unity Complex, 915-153 Avenue NW, Edmonton, Alberta,
T5E 6B1
84. Grande Prairie Museum & Heritage Village, 10329 101 Avenue, Grande Prairie,
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Alberta, T8V 6V3
85. Basilian Fathers Museum and Archives, 5335 Sawchuk Street, Mundare, Alberta,
T0B 3H0
86. Assumption of the Blessed Virgin Mary Ukrainian Catholic Church, 729-6 Street NE,
Calgary, Alberta, T2E 6X2
87. CYM- Ukrainian Youth Association, Calgary Branch, 409-9th Avenue NE,
Calgary, Alberta, T2E 0V9
88. St Vladimir’s Ukrainian Orthodox Church, 404 Meredith Road NE, Calgary, Alberta,
T2E 5A6
4
VII. BRITISH COLUMBIA
89. St Mary’s Ukrainian Orthodox Church, P.O. Box 873, Vernon, British Columbia,V1T 6M8
90. City of Vernon, 3400-30th Street, Vernon, British Columbia, V1T 5E6
91. Holy Eucharist Ukrainian Catholic Cathedral, 408 5th Street, New Westminster, British
Columbia, V3L 2X6
92. St Michael the Archangel Ukrainian Catholic Church, 1112 Caledonia Avenue,
Victoria, British Columbia, V8T 1G1
93. Holy Trinity Ukrainian Catholic Church, 118 Don Street, Kamloops, British
Columbia, V2B 1B7
94. City of Enderby, 619 Cliff Avenue, PO Box 400, Enderby, British Columbia, V0E 1V0
95. City of Nanaimo, 455 Wallace Street, Nanaimo, British Columbia, V9R 5J6
96. St Josaphat’s Ukrainian Catholic Church, 2210-40th Avenue, Vernon, British Columbia,
V1T 8Z9
97. Dormition of the Mother of God Ukrainian Catholic Church, 1091 Coronation
Avenue, Kelowna, British Columbia, V7Y 7A8
98. City of Fernie, Box 190, 501-3rd Avenue, Fernie, British Columbia, V0B 1M0
99. Immaculate Heart of Mary Croatian Roman Catholic Church, 3105 East 1st Avenue,
Vancouver, British Columbia, V5M 1B6
100. Revelstoke Museum and Archives, 315 First Street West, PO Box 1908, Revelstoke, British
Columbia, V0E 2S0
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Appendix B

	
  
Figure B1. Canadian First National Internment Operations Map , 1914-1920 . Canadian First
World War Internment Recognition Fund. Retrieved from:
http://www.internmentcanada.ca/resources-map.cfm
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Figure C1. Bill C-331 Internment of Personsof Ukrainian Origin Recognition. Parliamentary
Internet. Retrieved from http://www.parl.g.ca
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Appendix D

Inonoaklin Valley Interpretive Centre
The establishment of an Inonoaklin Interpretive Centre will enlighten people of the history
of the Inonoaklin Valley, the Edgewood Internment Camp, the different temporary Internment
Work camp sites along the highway.
There is a spirit in Edgewood and the Inonoaklin Valley for gathering talents and ideas from
different areas and bringing them together for a common purpose, in this case the acknowledgement
and commemoration of the Ukrainian-Canadians that were interned at the Edgewood Internment
Camp from 1916.
These prisoners were made to construct “a road to nowhere”, but ironically they were
instrumental to constructing a road to knowledge. Knowledge of how a society can decide that what
is different and discriminate by labelling a group as “enemy aliens” and proceed to confine and
control in internment camps. Using this example we should endeavour to not repeat past mistakes
and target another different group as “enemy aliens”.
Heritage Culture Tourism would be an important market to Inonoaklin Valley residents that
would come to them naturally. The natural beauty of our region, the history of our peoples and the
way we express that heritage through arts and culture provide both a solid foundation for today’s
activities, and opportunities for future development.
The Inonoaklin Interpretive Centre would feature a hands on exhibit of the history of the
Inonoaklin Valley and Edgewood Internment Camp.
Some of the features of this exhibit would be:
∝ Photographs
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∝ Artifacts from the camps
∝ Logs of officers
∝ Letters from locals regarding the Internment Camp
∝ Scaled model of the Inonoaklin Valley showing the Edgewood Internment Camp and the
different temporary work sites i.e. Fire Valley, Snowlander Ranch, Deep Creek, Lightning
Peak
∝ Guided tours of the sites including the Edgewood rock wall and.
∝ Sale of books regarding the Internment Camps
∝ A Map of the Internment Camps in Canada with any pertinent information.
∝ A background into Canadian history of how and why the internment camps came to be.
The location of the Centre would be on Highway 6, which is easily accessible to traffic
which passes through the valley. In some ways the main site where the original official Edgewood
Internment Camp was, would seem to be the logical site. This site is now the Donselaar Memorial
Park on Crown Land, it is used for recreation at this time, and the Inonoaklin Recreation
Commission is the caretaker. The Edgewood location is about 7 km from the main highway; there is
no incentive for motorists to come all that way. The placement of the interpretive centre on the
highway would enable the establishment of a “Gateway to the Kootenays-Arrow Lakes” This would
be the starting point where we would give out information regarding the areas beyond the
Inonoaklin Valley; this is an integral part of this project. The same building that will be used to
house the museum will also be used for other purposes. In order to finance the building we need to
incorporate several concepts in order to construct this centre.

Prepared by Jean Bassett
Edgewood Community Internet Society (Bassett, 2014).

